NAME OF MARKET: INDONESIA TOTAL 

1980 


TOTAL CIGARETTE CONSUMPTION (MILLIONS) 83,500 

POPULATION TOTAL (MILLIONS) 148.03 

PER CAPITA CONSUMPTION 564 

COMPANY SHARES 

1) GUDANG GARAM (KRETAK) 21.2 

2) DJARUM (KRETAK) 13.3 

3) STTC (WHITE CIGTS) 9.6 

4) BENTOEL (KRETAK) 9.3 

5) BAT (WHITE CIGTS) 14.3 

6) FAROKA (WHITE CIGTS) 2.4 

OTHER KRETAK MANUFACTURERS 16.0 

OTHER WHITE CIGT. MANUFACTURERS 13.9 

BRAND SHARES X 
BRAND NAME 

1) GUDANG GARAM (RED FILTER) N/A 

2) DJARUM SUPER F 12 N/A 

3) GUDANG GARAM RED NF 10 N/A 

4) COMMODORE LS N/A 

5) DJARUM BROWN NF 10 N/A 

6) BENTOEL INTL BLUE F12 N/A 

7) DJARUM 76 NF 10 N/A 

8) HERO F N/A 

9) UNION KS N/A 

10) GUDANG GARAM RED NF12 N/A 

MARKET SEGMENTATION % 

FILTER N/A 

NON-FILTER N/A 


STS90C9202 


1981 

1982 

1983 

1984 

93,100 

88,100 

95,100 

104,800 

150.52 

619 

153.03 

576 

155.47 

612 

158.60 

661 


26.5 

23.6 

27.3 

22.7 

11.2 

14,7 

14.0 

19.7 

9.3 

10.4 

11.1 

10.8 

11.5 

10.9 

8.4 

9.6 

11.7 

10.9 

10.1 

7.7 

1.7 

1.7 

1.8 

1.3 

19.0 

20.0 

20.7 

22.5 

9.1 

7.8 

6.6 

5.7 


N/A 

N/A 

N/A 

11.5 

N/A 

N/A 

N/A 

8.5 

N/A 

N/A 

N/A 

6.4 

N/A 

N/A 

N/A 

5.2 

N/A 

N/A 

N/A 

3.9 

N/A 

N/A 

N/A 

3.4 

N/A 

N/A 

N/A 

2.6 

N/A 

N/A 

N/A 

2.5 

N/A 

N/A 

N/A 

2.2 

N/A 

N/A 

N/A 

2.0 

N/A 

N/A 

N/A 

55.4 

N/A 

N/A 

N/A 

44.6 
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PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: INDONESIA 






WHITE CIGARETTE MARKET 







1980 

1981 

1982 

1983 

1984 

TOTAL CIGARETTE CONSUMPTION (MILLIONS) 

33,500 

29,700 

27,200 

28,100 

26,800 

POPULATION TOTAL (MILLIONS) !' ■ 

148.03 

150.52 

153.03 

155.47 

158.60 

1 f rv 

PER CAPITA CONSUMPTION 

222 

I 197 

178 

181 

169 

COMPANY SHARES 






1) STTC 

23.9 

29.3 

33.8 

37.4 

42.2 

2) BAT 

35.5 

36.7 

35.3 

34.2 

30.2 

3) FAROKA 

6.0 

5.4 

5.5 

6.0 

5.2 

OTHERS 

34.6 

28.6 

25.4 

22.4 

22.4 

BRAND FAMILY SHARES % 






BRAND NAME 






1) COMMODORE 

25,6 

27.3 

25.3 

24.6 

20.5 

2)HER0 

4.6 

NA 

NA 

NA 

9.9 

3) UNION 

5.2 

NA 

NA 

NA 

8.7 

4)ARDATH 

2.5 

NA 

3.1 

3.7 

4.0 

5)KISARAN 

4.5 

NA 

NA 

NA 

3.7 

6)KANSAS 

4.0 

NA 

3.6 

3.8 

3.5 

OTHERS 

53.6 

NA 

NA 

NA 

49.7 

MARKET SEGMENTATION % 






FILTER 

NA 

■ NA 

NA 

NA 

95.0 

NON-FILTER 

NA 

NA 

NA 

NA 

5.0 

9TS90C9202 
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TOBACCO TYPE SEGMENTATION 7. 

1980 

1981 

1982 

1983 

1984 

BLOND: AMERICAN 

N/A 

N/A 

N/A 

N/A 

0.1 

VIRGINIA 

N/A 

N/A 

N/A 

N/A 

99,8 

MODIFIED VIRGINIA 

LENGTH SEGMENTATION % 

N/A 

N/A 

N/A 

N/A 

0.1 

70 MM AND SHORTER 

N/A 

N/A 

N/A 

N/A 

1.7 

71 MM TO 79 MM 

N/A 

N/A 

N/A 

N/A 

23.2 

80 MM to 85 MM 

N/A 

N/A 

N/A 

N/A 

61.6 

100MM 

CIGARETTE ADVERTISING MEDIA AVAILABILITY 
*NOTATIONS: I) YES 

2) BANNED 

3) RESTRICTED 

N/A 

N/A 

N/A 

N/A 

13.5 

A) TELEVISION 


2 

2 

2 

2 

B) RADIO 


1 

1 

1 

1 

C) NEWSPAPERS 


1 

1 

1 

1 

D) MAGAZINES 


1 

1 

1 

1 

E) COUPONS 


1 

1 

1 

1 

F) POINT OF SALE 


1 

1 

1 

1 

G) BILLBOARDS 


1 

1 

1 

1 

H) CINEMA 


1 

1 

1 

1 

I) SAMPLING 

HEALTH WARNING & T&N LISTINGS 

ANSWER EITHER: YES OR NO 


1 

1 

1 

1 

WARNING ON: A) PACKS 


NO 

NO 

NO 

NO 

B) CARTONS 


NO 

NO 

NO 

NO 

C) ADVERTISING 

SPECIFIC T&N NUMBERS ON: 


NO 

) 

NO 

NO 

NO 

A) PACKS 


NO 

NO 

NO 

NO 

B) CARTONS 


NO 

NO 

NO 

NO 

C) ADVERTISING 

ATS90C9202 


NO 

NO 

NO 

NO 

ASIA 16 
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TAR BANDS PRINTED ON: 

A) PACKS 

B) CARTONS 

C) ADVERTISING 

CONSUMPTION OF OTHER TOBACCO PRODUCTS 50,000 

KRETEK (MILLIONS) 


8TS90C9202 
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NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

63,400 

60,900 

67,000 

78,000 


PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: JAPAN 



1980 

1981 

1982 

1983 

1984 

TOTAL CIGARETTE CONSUMPTION (BILLIONS) 

307.2 

311.4 

313.8 

311.8 

312.3 

OF WHICH LOCAL MANUFACTURE: 

303.5 

307.2 

309.1 

306.4 

306.1 

IMPORTED TOTAL 

3.7 

4.2 

4.7 

5.6 

6.2 

IMPORT SEGMENT SHARE 

1.2% 

1.3% 

1.5% 

1.7% 

2.0% 

POPULATION TOTAL (MILLIONS) 

115.3 

116.2 

117.8 

118.6 

119.5 

PER CAPITA CONSUMPTION 

2,665 

2,680 

2,664 

2,629 

2,613 

POPULATION OVER 15 YR OF AGE (MILLIONS) 

88.5 

89.5 

90.5 

91.5 

92.6 

PER CAPITA OVER 15 YRS 

3,472 

3,480 

3,467 

3,408 

3,373 

SMOKER INCIDENCE 

% OF TOTAL POPULATION 

41.4 

42.2 

41.8 

38.9 

38.9 

% OF FEMALE POPULATION 

14.4 

15.3 

15.4 

13.3 

14.0 

% OF MALE POPULATION 

70.2 

70.8 

70.1 

69.6 

65.0 

COMPANY SHARES 

1)JAPANESE TOBACCO MONOPOLY 

98.7 

98.6 

98.4 

98.1 

97.9 

2)PHILIP MORRIS (INCL. LIC. MLBRO)* 

1.0 

1.2 

1.3 

1.5 

1.6 

3)OTHER FOREIGN MFGRS 

0.3 

0.2 

0.3 

0.4 

0.5 

4)PHILIP MORRIS IMPORTS ONLY 

0.9 

1.1 

1.2 

1.3 

1.5 


6TS90C9202 
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(JAPAN) 


BRAND FAMILY SHARES % 

TRADEMARK 


BRAND NAME 

I) MILD SEVEN 

OWNERSHIP 

JTS 

MANUFACTURER 

JTS 

35.3 

38.5 

42.6 

44.0 

44.3 

2) SEVEN STAR 

JTS 

JTS 

19.4 

17.5 

16.1 

13.8 

13.3 

3) HILITE 

JTS 

JTS 

12.9 

11.1 

9.8 

8.1 

6.9 

4) CASTER 

JTS 

JTS 

- 

- 

0.1 

4.4 

6.9 

5) HOPE 

JTS 

JTS 

6.5 

5.5 

5.3 

4.8 

4.5 

6) CABIN 

JTS 

JTS 

1.1 

4.2 

5.2 

5.0 

7.0 

7) ECHO 

JTS 

JTS 

5.7 

5.3 

4.8 

4.2 

3.7 

8) PEACE 

JTS 

JTS 

2.8 

2.7 

2.5 

3.0 

3.1 

9) WAKABA 

JTS 

JTS 

2.6 

2.4 

2.2 

2.0 

1.8 

10) CHERRY 

JTS 

JTS 

4.3 

3.3 

2.6 

2.0 

1.6 

11) PARTNER 

JTS 

JTS 

3.2 

2.9 

2.5 

1.7 

1.1 

OTHERS 



6.2 

6.6 

6.3 

5.1 

3.7 


MARKET SEGMENTATION % 

FILTER (NON-MENTHOL) 

98.0 

98.1 

97.8 

98.5 

98.4 

FILTER MENTHOL 

0.0 

0.1 

0.6 

0.7 

0.8 

NON-FILTER 

2.0 

1.8 

1.6 

0.8 

0.8 

CHARCOAL FILTER 

55.5 

61.3 

66.3 

65.9 

74.4 

PRICE SEGMENTATION 

PREMIUM (Y280 & over) 

1.2 

1.3 

1.5 

1.7 

2.0 

HIGH (Y200-270) 

5.6 

5.5 

7.6 

9.0 

11,5 

MEDIUM (Y180-200) 

76.5 

77.8 

77.4 

79.6 

79.2 

LOW (BELOW 180) 

16.7 

15.4 

13.5 

9.7 

7.3 

TAR & NICOTINE SEGMENTATION % 

LOW (10MG & BELOW) 

3.9 

4.2 

4.1 

8.0 

13.1 

MEDIUM (11MG -15MG) 

42.5 

48.4 

53.0 

53.9 

52.6 

HIGH/FULL FLAVOR (15MG AND OVER) 

53.6 

47.4 

42.9 

38.1 

34.3 
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(JAPAN) 


i 



1980 

1981 

1982 

1983 

1984 

TOBACCO TYPE SEGMENTATION % 

BLEND: AMERICAN/DOMESTIC 

100% 

100% 

100% 

100% 

100% 

LENGTH SEGMENTATION % 

70 MM AND SHORTER 

14.3 

13.2 

11.7 

8.6 

5.7 

80 MM to 85 MM 

84.5 

86.0 

87.1 

90.1 

92.8 

100MM 

1.2 

0.8 

1.2 

1.3 

1.5 

PACK COUNT SEGMENTATION % 

UP TO 10 CIGTS/PACK (10'S) 

6.5 

5.9 

5.4 

5.1 

4.8 

20 CIGTS/PACK (20*S) 

93.3 

94.0 

94.5 

94.8 

95.1 

OVER 30 CIGTS/PACK (50'S) 

0.2 

0.1 

0.1 

0.1 

0.1 

PACK TYPE SEGMENTATI0N% 

SOFT PACK 

93.4 

94.0 

94.2 

94.7 

95.0 

FLIP TOP BOX 

6.6 

6.0 

5.8 

5.3 

5.0 

PRINCESS PACK 

* 

* 

* 

* 

* 


*LESS THAN 0.1%/1% 


CIGARETTE ADVERTISING MEDIA AVAILABILITY 

1) YES** **[PRIOR TO APRIL 1981 IMPORTED BRANDS WERE ONLY ALLOWED TO 

2) BANNED ADVERTISE IN ENGLISH LANGUAGE PUBLICATIONS WHICH OVERALL 

3) RESTRICTED HAD VERY LIMITED CIRCULATION. 


A) TELEVISION 

B) RADIO 

C) NEWSPAPERS 

D) MAGAZINES 

E) COUPONS 

F) POINT OF SALE 

G) BILLBOARDS 

H) CINEMA 

I) SAMPLING 


SINCE APRIL 1981 THE JAPANESE GOVERNMENT HAS ALLOWED 
IMPORTED CIGARETTE MANUFACTURERS ACCESS TO ALL MEDIA 
(EXCEPT FOR COUPONS) SUBJECT TO CONFORMITY WITH AD-SP 
RULES ISSUED BY THE J.T.S. 

THE AD-SP RULES IMPOSE BUDGETARY CONSTRAINTS OVER FOREIGN 
MANUFACTURERS ACCESS TO ADVERTISING ON T.V., RADIO. MAGAZINE 
NEWSPAPAER MEDIA THROUGH THE EXISTENCE OF AN ADVERTISING 
FORMULA RELATED TO VOLUME. A FURTHER RESTRICTION OVER TV 
ADVERTISING IS THE LIMITING OF ACCESS TO THE FIRST THREE YEARS 
OF BRAND LIFE.] 


TZS90C9202 
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I 


(JAPAN) 

1980 

HEALTH WARNING & T&N LISTINGS 

ANSWER EITHER: YES OR NO 

WARNING ON: A)PACKS 

YES 

B)CARTONS 

NO 

C)ADVERTISING 

NO 

SPECIFIC T&N NUMBERS ON: 

A) PACKS 

NO 

B)CARTONS 

NO 

C)ADVERTISING 

NO 

TAR BANDS PRINTED ON: 

A) PACKS 

NO 

B)CARTONS 

NO 

C)ADVERTISING 

NO 

CONSUMPTION OF OTHER TOBACCO PRODUCTS 

CIGARS (MILLIONS) 

36,682 

PIPE TOBACCO (THOUSAND KILOS) 

154 


2259009202 


1981 1982 1983 1984 


YES 

YES 

YES 

YES 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 


NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 


NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 


29,550 

29,890 

26,982 

N.A, 

152 

153 

152 

N.A 
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(JAPAN) 

1980 

1981 

1982 

1983 

1984 

IMPORTED BRANDS SHARE OF IMPORT SEGMENT 

MANUFACTURERS 

PHILIP MORRIS 

76.1 

78.4 

78.1 

79.0 

76.5 

R.J. REYNOLDS 

9.9 

9.5 

11.0 

10.9 

13.3 

B.A.T. 

8.0 

7.2 

6.7 

6.7 

6.5 

OTHER 

6.0 

4.9 

4.2 

3.4 

3.7 

BRANDS 

LARK 

70.2 

69.2 

69.7 

67*2 

61.7 

PARLIAMENT 

4.2 

6.0 

7.7 

10*6 

13.6 

MORE 

5.0 

4.8 

6.0 

5*0 

4.5 

KENT 

5.5 

4.5 

3.5 

2.7 

2.1 

OTHER 

15.1 

15.5 

13.1 

14.5 

18.1 


CKS90E9202 
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PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: KOREA* 


*Does not include Duty Free Imports 



1980 

1981 

1982 

1983 

1984 

TOTAL CIGARETTE CONSUMPTION (BILLIONS) 

69.0 

72.5 

73.7 

74.7 

76.5 

OF WHICH LOCAL MANUFACTURE (DOMESTIC) 

69.0 

72.5 

73.7 

74.7 

76.5 

POPULATION TOTAL (MILLIONS) 

38.1 

38.6 

39.2 

40.0 

40.6 

PER CAPITA CONSUMPTION 

1,811 

1,875 

1,875 

1,870 

1,886 

POPULATION OVER 15 YR OF AGE (MILLIONS) 

25.3 

26.0 

26.6 

27.0 

27.7 

PER CAPITA OVER 15 YRS 

2,733 

2,792 

2,774 

2,766 

2,761 

SMOKER INCIDENCE 






% OF TOTAL POPULATION 

N. A. 

25.7 

25.5 

25.0 

* 

% OF FEMALE POPULATION 

N. A. 

6.1 

6.2 

7.1 

* 

% OF MALE POPULATION 

N. A. 

44.5 

44.4 

43.4 

* 

COMPANY SHARES 






1) KOREAN TOBACCO MONOPOLY 

100% 

100% 

100% 

100 

100 


*Note: 

The domestic smokers 

statistics for 1984 

shall be in 



accordance with that 

of 1983 

shown at the 

above table 


£259069202 
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(KOREA) 

BRAND FAMILY SHARES % 




TRADEMARK 


BRAND NAME 

OWNERSHIP MANUFACTURER 

i) 

SOL 

KOREAN 

TOBACCO 

MONOPOLY 

2) 

GHEONG JA 

KOREAN 

TOBACCO 

MONOPOLY 

3) 

HWAN RWI 

KOREAN 

TOBACCO 

MONOPOLY 

4) 

SUN 

KOREAN 

TOBACCO 

MONOPOLY 

5) 

HANSANDO 

KOREAN 

TOBACCO 

MONOPOLY 

6) 

EUNHASA 

KOREAN 

TOBACCO 

MONOPOLY 

7) 

TURTLESHIP 

KOREAN 

TOBACCO 

MONOPOLY 

8) 

ARIRANG (New Brand) 



9) 

SUJEONG 

KOREAN 

TOBACCO 

MONOPOLY 

10) 

ROSE 





OTHERS 





MARKET SEGMENTATION!? 

FILTER (NON-MENTHOL) 

FILTER MENTHOL 
NON-FILTER 

PRICE SEGMENTATION 1 
PREMIUM (600 WON) 

HIGH (500 WON) 

MEDIUM (300-499 WON) 

LOW (50-299 WON) 

TAR & NICOTINE SEGMENTATION 
LOW ((6-10 MG) 

MEDIUM (I1-15MG) 

HIGH/FULL FLAVOR (16+ MG) 

TOBACCO TYPE SEGMENTATION % 
BLOND: PSUEDO AMERICAN 


1980 

1981 

1982 

1983 

1984 

6.4 

18.6 

40.3 

50.3 

52.8 

6.8 

9.5 

13.2 

13.1 

13.2 

14.6 

14.6 

12.3 

9.4 

7.6 

9.2 

2.5 

2.3 

6.7 

6.4 

9.2 

8.6 

8.4 

5.4 

4.4 

3.6 

4.1 

4.1 

3.3 

4.1 

40.4 

34.4 

14.3 

4.3 

3.6 




- 

1.4 

1.0 

1.0 

1.1 

1.3 

1.3 




1.0 

0.9 

CO 

CO 

6.7 

4.0 

4.7 

4.3 

94.3 

95.1 

96.8 

97.3 

97.4 

1.3 

1.4 

1.3 

1.3 

1.4 

4.4 

3.5 

1.9 

1.4 

1.2 



0.4 

1.0 

0.9 

56.3 

55.9 

57.9 

62.0 

64.4 

13.9 

13.7 

13.6 

10.0 

9.9 

29.8 

30.4 

28.1 

27.0 

24.8 




6.4 

7.2 

19.5 

25.6 

46.9 

55.6 

58.5 

80.5 

74.4 

52.0 

38.0 

34.3 

100% 

100% 

100% 

100% 

100% 

from 

"Geobugseon" to 

"Turtle Ship" as 

from October 

23, 1983 

and high-quality 20 

filtered cigarett 

e pack, has been 


SSS90C9302 
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(KOREA) 

1980 


LENGTH SEGMENTATION % 

71 MM TO 79 MM 4.4 

80 MM TO 85 MM 94.6 

100 MM 1.0 

OVER 100 MM - 

PACK COUNT SEGMENTATION % 

11 TO 15 CIGTS/PACK 0.1 

20 CIGTS/PACK 99.9 

PACK TYPE SEGMENTATION % 

SOFT PACK 90.8 

FLIP TOP BOX 9.2 


CIGARETTE ADVERTISING MEDIA AVAILABILITY 
*NOTATIONS: 1) YES 

2) BANNED 

3) RESTRICTED 

A) TELEVISION NOTE: 

B) RADIO 

C) NEWSPAPERS 

D) MAGAZINES ' * NOTE: 


1981 

1982 

1983 

1984 

3.5 

1.5 

1.3 

1.0 

95.5 

97.0 

96.4 

96.8 

1.0 

1.1 

1.3 

1.3 

— 

0.4 

1.0 

0.9 

0.1 

0.1 

0.03 

0.02 

99.9 

99.9 

99.97 

99.98 

97.5 

97.8 

98.6 

98.5 

2.5 

2.3 

1.4 

1.5 


*TV ADVERTISING IS NOT BEING USED BY KTM. 

*NEWSPARER AND OTHER MEDIA ADVERTISING ARE NO COMMON. 

Large-scaled advertisement on local cigarettes 
through mass media is not yet executed, but it 
is mainly put on local daily newspaper and some 
leading magazines from time to time. Furthermore, 
T.V. and Radio is not used due to KMO's budget 
problem as yet. 


E) COUPONS 

F) POINT OF SALE 

G) BILLBOARDS 

H) CINEMA 

I) SAMPLING 


92S90E920<i 
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(KOREA) 

1980 1981 1982 1983 1984 


HEALTH WARNING & T&N LISTINGS 
ANSWER EITHER: YES OR NO 


WARNING ON: A) PACKS 

YES 

YES 

YES 

YES 

YES 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 

SPECIFIC T&N NUMBERS ON: 






A) PACKS 

NO 

NO 

NO 

NO 

NO 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 

C) ADVERTISING 

NO 

NO 

NO 

NO 

(YES) 


TAR BAND PRINTED ON: 

A) PACKS 

NO 

NO 

NO 

NO 

NO 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 

C) ADVERTISING 

NO 

NO 

NO 

NO 

NO 


CONSUMPTION OF OTHER TOBACCO PRODUCTS 

CIGAR(MILLIONS) 

0.8 

0.7 

0.9 1.0 0.9 


* Note: 

Parenthesized YES 

represents "once in a while" 


42S9009S02 
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PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: MALAYSIA 


1980 


TOTAL CIGARETTE CONSUMPTION (BILLIONS) 16.02 

OF WHICH LOCAL MANUFACTURE: 92% 

IMPORTED: 8 

POPULATION TOTAL (MILLIONS) 13.4 

PER CAPITA CONSUMPTION 1195.5 

POPULATION OVER 15 YR OF AGE (MILLIONS) 7.7 

PER CAPITA OVER 15 YRS 2,080 

SMOKER INCIDENCE 

% OF TOTAL POPULATION 16.0 

% OF FEMALE POPULATION 2.0 

% OF MALE POPULATION 35.0 

COMPANY SHARES 

1) MALAYSIAN TOBACCO COMPANY (MTC) 64.3 

2) ROTHMANS 28.5 

3) R.J. REYNOLDS 5.5 

4) PHILIP MORRIS 0.5 

5) OTHERS 1.2 


8ZS90C920Z 


1981 

1982 

1983 

1984 

16.23 

16.61 

15.56 

16.90 

91% 

91% 

97% 

99% 

9 

9 

3 

1 

13.8 

14.1 

14.7 

15.1 

1176.0 

1178.0 

1058.6 

1119.2 

8.0 

8.2 

8.7 

9.2 

2,028 

2,026 

1,788 

1,837 


16.0 

16.0 

14.5 

14.5 

2.0 

2.0 

2.5 

3.0 

35.0 

35.0 

26.0 

27.0 


61.9 

61.0 

61.3 

58.9 

27.5 

26.0 

26.1 

26.4 

8.0 

9.0 

7.2 

8.3 

0.9 

2.8 

4.9 

5.9 

1.7 

1.2 

0.5 

0.5 


ASIA 27 


Source: https://www.industrydocuments.ucsf.edu/docs/fqclOOOO 



yr»w* 


(MALAYSIA) 


1980 

1981 

1982 

1983 

1984 

BRAND SHARES % 

TRADEMARK 

BRAND NAME OWNERSHIP 

1)BENSON & HEDGES B.A.T. 

MANUFACTURER 

MTC 

38.4 

42.2 

42.2 

40.0 

32.6 

2)DUNHILL K.S. ROTHMANS 

RPM 

10.4 

9.9 

9.9 

3.7 

10.9 

3)WINST0N RJR 

RJR 

3.5 

6.9 

7.6 

10.4 

10.3 

4)STATE EXPRESS 555 B.A.T. 

MTC 

9.5 

6.0 

5.3 

4.9 

5.9 

5)ROTHMANS INT. 100 ROTHMANS 

RPM 

5.0 

5.3 

5.0 

4.4 

4.0 

6)P. STUYVESANT ROTHMANS 

RPM 

4.2 

4.0 

3.8 

3.8 

3.9 

7)MARLBORO P. MORRIS 

PM 

0.4 

0.8 

2.8 

3.2 

3.7 

8)GOLD FLAKE B.A.T. 

MTC 

3.3 

2.7 

2.5 

4.6 

3.4 

9)LUCKY STRIKE B.A.T. 

MTC 

1.4 

2.2 

2.4 

3.4 

3.0 

10)WHITE HORSE(YELLOW) ROTHMANS 

RPM 

0.7 

0.4 

1.9 

3.9 

2.4 

11)SIGNAL FILTER B.A.T. 

MTC 

0.2 

0.3 

1.4 

1.7 

2.2 

12)ROUGH RIDER FILTER B.A.T. 

MTC 

3.9 

2.3 

1.3 

2.5 

2.0 

13)KENT 100 B.A.T. 

MTC 

0.3 

0.4 

1.0 

1.4 

1.7 

14)WHITE HORSE(GREEN) ROTHMANS 

RPM 

0.4 

1.3 

1.0 

0.9 

0.7 

15)CRAVEN A FILTER ROTHMANS 

RPM 

1.9 

1.1 

0.9 

0.4 

0.3 

OTHERS 


16.5 

14.2 

11.0 

10.8 

13.0 

MARKET SEGMENTATION % 

FILTER (NON-MENTHOL) 


94.7 

94.4 

94.0 

94.8 

92.7 

FILTER MENTHOL 


1.8 

1.3 

2.0 

1.7 

3.3 

NON-FILTER 


3.5 

4.3 

4.0 

3.4 

3.9 

PRICE SEGMENTATION 

PREMIUM (Over M$2.00) 


15.0 

19.7 

23.0 

22.3 

23.5 

HIGH (M$1.90-M$2.00) 


65.5 

59.6 

57.5 

55.1 

47.0 

MEDIUM (M$1.60-M$ 1.80) 


3.3 

8.2 

6.3 

4.3 

2.7 

LOW (M$1.20-M$1.50) 


16.2 

12.5 

13.2 

18.3 

26.8 


TOBACCO TYPE SEGMENTATION % 

BLOND: AMERICAN 

8.3 

12.8 

17.0 

16.5 

19.6 

VIRGINIA 

91.7 

87.2 

83.0 

83.5 

80.4 


6259009202 

ASIA 28 


Source: https://www.industrydocuments.ucsf.edu/docs/fqclOOOO 



(MALAYSIA) 


1980 


LENGTH SEGMENTATION % 

66 MM TO 72 MM 3.5 
74 MM TO 80 MM 7.0 
82 MM to 88 MM 82.7 
90 MM AND OVER 6.8 


PACK COUNT SEGMENTATION % 

UP TO 10 CIGTS/PACK 13.6 

11 TO 15 CIGTS/PACK 50.0 

16 TO 19 CIGTS/PACK - 

20 CIGTS/PACK 36.4 

PACK TYPE SEGMENTATION % 

SOFT PACK N.A. 

FLIP TOP BOX N.A. 

SHOULDER PACK N.A. 

SLIDE AND SHELL N.A. 

PRINCESS PACK N.A. 

OTHER (TIN) N.A. 


CIGARETTE ADVERTISING MEDIA AVAILABILITY 
*NOTATIONS: 1) YES 

2) BANNED 

3) RESTRICTED 


A) TELEVISION 3 

B) RADIO 3 

C) NEWSPAPERS 3 

D) MAGAZINES 3 

E) COUPONS 

F) POINT OF SALE 1 

G) BILLBOARDS 1 

H) CINEMA 3 

I) SAMPLING 1 


OGS90C9202 


1981 

1982 

1983 

1984 

3.0 

4.3 

85.1 

7.6 

3.7 

0.3 

88.3 

7.7 

2,8 

3.3 

88.8 

8.4 

89.9 

6.8 

6.8 

46.7 

5.0 

35.3 

5.3 

29.7 

4.5 

20.7 

46.5 

59.7 

65.0 

74.8 

16.0 

82.8 

21.6 

77.6 

20.5 

79.0 

22.8 

76.8 

1.1 

0.7 

0.5 

0.4 

0.1 

0.1 




2 

2 

2 

2 

2 

2 

3 

3 

3 

3 

3 

3 


- 

- 

1 

1 

1 

3 

3 

3 

3 

3 

3 

1 

1 

1 


ASIA 29 


1 

Ik 

r' 

i, 


>r 

Source: https://www.industrydocuments.ucsf.edu/docs/fqclOOOO 


(MALAYSIA) 

HEALTH WARNING & T&N LISTINGS 
ANSWER EITHER: YES OR NO 


WARNING ON: 

A) PACKS 

YES 

YES 

YES 

YES 

YES 


B) CARTONS 

NO 

NO 

NO 

NO 

NO 


C) ADVERTISING 

YES 

YES 

YES 

YES 

YES 

SPECIFIC T&N 

NUMBERS ON: 

A) PACKS 

NO 

NO 

NO 

NO 

NO 


B) CARTONS 

NO 

NO 

NO 

NO 

NO 


C) ADVERTISING 

NO 

NO 

NO 

NO 

NO 


TAR BAND PRINTED ON: 

A) PACKS 

NO 

NO 

NO 

NO 

NO 

B)' CARTONS 

NO 

NO 

NO 

NO 

NO 

C) ADVERTISING 

NO 

NO 

NO 

NO 

NO 


TCS90C9202 

. ASIA 30 


Source: https://www.industrydocuments.ucsf.edu/docs/fqclOOOO 



PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: PAKISTAN 



1980 

1981 

1982 

1983 

1984 

TOTAL CIGARETTE CONSUMPTION (MILLIONS) 

34679 

35760 

35524 

36295 

37985 

OF WHICH LOCAL MANUFACTURE: 100% 

POPULATION TOTAL (MILLIONS) 

81.30 

83.80 

86.20 

88.70 

91.30 

PER CAPITA CONSUMPTION 

426 

427 

412 

409 

416 

POPULATION OVER 15 YR OF AGE (MILLIONS) 

45.85 

47.26 

48.70 

50.55 

52.04 

PER CAPITA OVER 15 YRS 

756 

757 

729 

718 

730 

COMPANY SHARES 

1) PAKISTAN TOBACCO CO. (B.A.T.) 

38.5 

33.7 

35.3 

37.8 

40.2 

2) PREMIER TOBACCO INDUSTRIES,LTD.(P.M.I) 

27.0 

26.0 

23.8 

22.3 

20.9 

3) LAKSON TOBACCO CO.(ROTHMANS) 

12.4 

16.3 

17.3 

17.5 

18.1 

4) KHYBER TOBACCO CO. 

9.5 

9.6 

10.1 

10.5 

10.1 

5) SOUVENIR TOBACCO CO. 

4.1 

3.7 

6.4 

6.9 

6.6 

6) MOGUL TOBACCO CO. 

3.4 

3.7 

3.5 

3.3 

3.4 

7) TOBACCO INTERNATIONAL 

3.0 

3.1 

2.6 

0.7 

- 

OTHERS 

2.1 

1.9 

1.0 

- 

- 


2CS90G9202 

ASIA 31 


Source: https://www.industrydocuments.ucsf.edu/docs/fqclOOOO 



(PAKISTAN) 


1980 


1981 1982 1983 


1984 


BRAND SHARES % 

TRADEMARK 


BRAND NAME OWNERSHIP MANUFACTURER 


1) MARK-7 

LTC 

LTC 

6.5 

9.0 

9.1 

8.7 

8.0 

2) K-2(P)10s 

PTI 

PTI 

20.3 

17.8 

13.8 

10.3 

6.9 

3) EMBASSY FT. 

BAT 

PTC 


4.1 

7.4 

10.5 

6.9 

4) K-2 KSF SP 20 

PTI 

PTI 

1.8 

2.9 

4.2 

5.5 

6.6 

5) EMBASSY (P)10s 

BAT 

PTC 

10.9 

10.0 

9.2 

7.5 

6.0 

6) MORVEN GOLD 

LTC 

LTC 

3.0 

3.4 

4.4 

5.1 

5.7 

7) GOLD LEAF HL 

BAT 

PTC 

3.3 

3.9 

4.4 

4.6 

4.5 

8) WILLS FT SS20s 

BAT 

PTC, 

5.4 

4.2 

4.1 

4.1 

4.2 

9 1 ) MELBURN HL 20s 

STC 

STC 


1.0 

2.5 

3.5 

3.8 

10) CAPSTAN FT 

BAT 

PTC 

4.7 

3.7 

3.5 

3.4 

3.7 

11) MEDAL SP 20s 

KTC 

KTC 

4.6 

4.4 

4.8 

4.4 

3.7 

12) WINNER SP 20s 

PTI 

PTI 

1.5 

2.6 

3.1 

3.2 

2.8 

13) SPORTS SP 20s 

KTC 

KTC 

2.8 

3.0 

3.0 

3.0 

2.8 

14) PRINCETON 

LTC 

LTC 

1.1 

2.6 

3.1 

2.7 

2.1 

OTHERS 



34.1 

27.4 

23.4 

23.5 

32.3 

MARKET SEGMENTATION 

% 







FILTER (NON-MENTHOL) 


31.2 

36.0 

43.0 

51.1 

58.0 

NON-FILTER 



68.8 

64.0 

57.0 

48.9 

42.0 

PRICE SEGMENTATION 








PREMIUM A 



3.4 

4.0 

4.5 

4.7 

4.5 

HIGH B 



5.0 

3.9 

3.9 

3.5 

3.8 

MEDIUM C 



17.9 

11.5 

14.4 

18.5 

22.3 

LOW D 



3.2 

11.4 

12.5 

12.3 

13.5 

ECONOMY E 



43.0 

38.9 

35.3 

32.8 

28.5 

OTHER F 



27.5 

30.3 

29.4 

28.2 

27.4 


TOBACCO TYPE SEGMENTATION l 






BLEND: VIRGINIA 

100 

100 

100 

100 

100 


CCS90G9Z02 

ASIA 32 


Source: https://www.industrydocuments.ucsf.edu/docs/fqclOOOO 



(PAKISTAN) 


LENGTH SEGMENTATION % 

70 MM AND SHORTER 

71 MM TO 79 MM 
80 MM to 85 MM 
95 MM TO 99 MM 

PACK COUNT SEGMENTATION % 

UP TO 10 CIGTS/PACK 
20 CIGTS/PACK 

PACK TYPE SEGMENTATION % 

SOFT PACK 
FLIP TOP BOX 
SLIDE AND SHELL 
PRINCESS PACK 

CIGARETTE ADVERTISING MEDIA AVAILABILITY 
*NOTATIONS: 1) YES 

2) BANNED 

3) RESTRICTED 

A) TELEVISION 

B) RADIO 

C) NEWSPAPERS 

D) MAGAZINES 

E) COUPONS 

F) POINT OF SAI.E 

G) BILLBOARDS 

H) CINEMA 

I) SAMPLING 


1980 

1981 

1982 

1983 

1984 

73.6 

71.7 

66.5 

61.2 

54.6 

16.2 

13.6 

14.1 

14.0 

16.5 

9.1 

12.1 

16.2 

22.1 

26.9 

1.1 

2.6 

3.2 

2.7 

2.0 


57.1 

48.9 

46.0 

42.1 

38.7 

42.9 

51.1 

54.0 

57*9 

61.3 


35.3 

41.8 

40.7 

40.6 

37.7 

7.6 

9.4 

13.2 

17.3 

23.6 

57.1 

48.9 

46.0 

42.1 

38.7 

— 

-- 

0.1 

— 

— 


3 

3 

3 

3 

3 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 


freS90e9202 

ASIA 33 


Source: https://www.industrydocuments.ucsf.edu/docs/fqclOOOO 





(PAKISTAN) 1980 1981 1982 1983 1984 

HEALTH WARNING & T&N LISTINGS 
ANSWER EITHER: YES OR MO 


WARNING ON: A) PACKS 

YES 

YES 

YES 

YES 

YES 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 

C) ADVERTISING 

NO 

NO 

NO 

NO 

NO 

SPECIFIC T&N NUMBERS ON: 






A) PACKS 

NO 

NO 

NO 

NO 

NO 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 

C) ADVERTISING 

NO 

NO 

NO 

NO 

NO 

TAR BAND PRINTED ON: 






A) PACKS 

NO 

NO 

NO 

NO 

NO 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 

C) ADVERTISING 

NO 

NO 

NO 

NO 

NO 


SCS90C9202 


ASIA 34 


Source: https://www.industrydocuments.ucsf.edu/docs/fqclOOOO 





f 


PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: PHILIPPINES 




1980 

1981 

1982 

1983 

1984 

TOTAL CIGARETTE CONSUMPTION 

(MILLIONS) 

58,851 

58,287 

60,189 

60,148 

56,727 

POPULATION TOTAL (MILLIONS) 


48.3 

49.5 

51.9 

52.0 

52.8 

PER CAPITA CONSUMPTION 


1,218 

1,177 

1,159 

1,157 

1,074 

POPULATION OVER 15 YR OF AGE 

(MILLIONS) 

28.9 

29.9 

31.3 

29.6 

30.0 

PER CAPITA OVER 15 YRS 


2,036 

1,949 

1,922 

2,032 

1,891 

SMOKER INCIDENCE 







% OF TOTAL POPULATION 


21.6 

21.5 

21.7 

N. A. 

N.A. 

% OF FEMALE POPULATION 


6.5 

6.4 

6.5 

N.A. 

N.A. 

% OF MALE POPULATION 


36.7 

36.6 

36.9 

N. A. 

N.A. 

COMPANY SHARES 







1) FORTUNE TOBACCO 


61.0 

63.8 

66.4 

64.3 

63.9 

2) LA SUERTE/PMI 


18.7 

19.6 

18.4 

22.5 

22.6 

3) COLUMBIA 


6.8 

4.8 

4.3 

3.6 

1.6 

4) OTHERS 


13.5 

11.8 

10.9 

9.6 

11.9 

BRAND FAMILY SHARES % 







TRADEMARK 







BRAND NAME OWNERSHIP 

MANUFACTURER 






1) HOPE LOCAL 

FORTUNE 

27.4 

25.8 

20.2 

17.7 

20.0 

2) CHAMPION LOCAL 

FORTUNE 

14.3 

17.1 

19.8 

18.4 

17.5 

3) MARLBORO PMI 

LA SUERTE 

13.9 

14.2 

12.7 

14.3 

13.7 

4) BOSS LOCAL 

FORTUNE 

8.7 

9.2 

7.7 

6.9 

6.0 

5) PM PMI 

LA SUERTE 

4.8 

5.3 

5.7 

8.1 

8.9 

6) MARK LOCAL 

FORTUNE 

— 

0.5 

3.3 

5.1 

5.2 

7) PEAK LOCAL 

FORTUNE 

3.2 

3.8 

4.3 

4.7 

4.4 

8) WINSTON RJR 

FORTUNE 

1.0 

1.1 

1.9 

1.7 

2.5 

9) MORE LOCAL 

FORTUNE 

1.4 

2.5 

3.3 

3.4 

3.5 

10) CAMEL RJR 

FORTUNE 

0.6 

0.6 

1.8 

1.7 

1.2 

11) BOWLING GREEN LOCAL 

COLUMBIA 

4.1 

1.9 

1.6 

1.2 

0.3 

9CS90C9302 






ASIA 35 


Source: https://www.industryd6cuments.ucsf.edu/docs/fqcl0000 



(PHILIPPINES) 1980 

MARKET SEGMENTATION % 

FILTER (NON-MENTHOL) 17.1 

FILTER MENTHOL 69.9 

NON-FILTER 0.3 

NATIVE 12.7 

PRICE SEGMENTATION 

PREMIUM 4.3 

HIGH 47.5 

MEDIUM 30.4 

LOW 17.8 

TAR & NICOTINE SEGMENTATION % 

HIGH/FULL FLAVOR 100 

TOBACCO TYPE SEGMENTATION % 

BLOND: AMERICAN 87.3 

OTHER 12.7 

LENGTH SEGMENTATION X 

70 MM AND SHORTER 4.6 

80 MM TO 85 MM 28.9 

100MM TO 120MM 53.8 

NATIVE 12.7 

PACK COUNT SEGMENTATION % 

20 CIGTS/PACK 87.3 

NATIVE 10/20/30's SPLIT N/A 12.7 


£CS90C920Z 


1981 

1982 

1983 

1984 

17.3 

19.9 

21.8 

21.8 

70.8 

70.3 

68.7 

66.3 

0.3 

0.2 

0.2 

0.1 

11.6 

9.6 

9.3 

11.8 


4.5 

5.2 

7.6 

8.5 

44.0 

36.4 

30.9 

32.7 

30.8 

37.6 

23.9 

23.9 

20.7 

20.8 

37.6 

34.9 

100 

100 

100 

100 


88.4 

90.4 

90.7 

88.2 

11.6 

9.6 

9.3 

11.8 


3.7 

1.7 

1.7 

1.3 

31.6 

35.7 

37.7 

37.0 

53.1 

53.0 

51.3 

49.9 

11.6 

9.6 

9.3 

11.8 


88.4 

90.4 

90.7 

88.2 

11.6 

9.6 

9.3 

11.8 


ASIA 36 


Source: https://www.industrydocuments.ucsf.edu/docs/fqclOOOO 




(PHILIPPINES) 

1980 

PACK TYPE SEGMENTATION % 

SOFT PACK 

95.7 

FLIP TOP BOX 

4.3 


CIGARETTE ADVERTISING MEDIA AVAILABILITY 


*NOTATIONS: 1) YES 

2) BANNED 

3) RESTRICTED 

A) TELEVISION YES 

B) RADIO YES 

C) NEWSPAPERS YES 

D) MAGAZINES -YES 

E) COUPONS YES 

F) POINT OF SALE YES 

G) BILLBOARDS YES 

H) CINEMA YES 

I) SAMPLING YES 

HEALTH WARNING & T&N LISTINGS 
ANSWER EITHER: YES OR NO 

WARNING ON: A) PACKS NO 

B) CARTONS NO 

C) ADVERTISING NO 

SPECIFIC T&N NUMBERS ON: 

A) PACKS NO 

B) CARTONS NO 

C) ADVERTISING NO 

TAR BAND PRINTED ON: 

A) PACKS NO 

B) CARTONS NO 

C) ADVERTISING NO 

CONSUMPTION OF OTHER TOBACCO PRODUCTS 

CIGARS (MILLIONS) 11.1 

PIPE TOBACCO (THOUSAND KILOS) PLUS 
ROLL YOUR OWN (THOUSAND KILOS) PLUS 874.2 

CHEWING TOBACCO (THOUSAND KILOS) 


8CS90C9202 


1981 

1982 

1983 

1984 

96.6 

98.4 

98.5 

98.8 

3.4 

1.6 

1.5 

1.2 


YES 

YES 

YES 

YES 

YES 

YES 

YES 

YES 

YES 

YES 

YES 

YES 

YES 

YES 

YES 

YES 

YES 

YES 

YES 

YES 

YES 

YES 

YES 

YES 

YES 

YES 

YES 

YES 

YES 

YES 

YES 

YES 

YES 

YES 

YES 

YES 


NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 


NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 


NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 


7.6 

N.A. 

N.A. 

N*A 

972.7 

N.A. 

N.A. 

N.A 


ASIA 37 


Source: https://www.industrydocuments.ucsf.edu/docs/fqclOOOO 



PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: SINGAPORE 




1980 

1981 

1982 

1983 

1984 

TOTAL CIGARETTE CONSUMPTION (BILLIONS) 

3.6 

3.9 

4.1 

4.2 

4.1 

PER CAPITA CONSUMPTION 


1,525 

1,598 

1,659 

1,66? 

1,628 

FILTER SHARE 

■) 

86.8% 

88.5% 

89.2% 

90.8% 

91.2% 

COMPANY SHARES 







1) ROTHMANS OF PALL MALL 


44.1 

44.1 

43.8 

43.3 

40.9 

2) SINGAPORE TOBACCO CO. (B.A.T.) 


31.1 

27.7 

25.1 

23.8 

22.4 

3) PHILIP MORRIS 


14.3 

17.4 

19.4 

20.1 

19.6 

4) THONG HUAT (RJR) 


10.3 

10.5 

11.2 

12.1 

16.5 

OTHERS 


0.2 

0.3 

0.5 

0.7 , 

0.6 

BRAND FAMILY SHARES % 







TRADEMARK 







BRAND NAME OWNERSHIP 

MANUFACTURER 






1)DUNHILL 

ROTH 

29.0 

28.4 

28.5 

28.5 

26.5 

2)MARLBORO 

P. MORRIS 

12.8 

16.3 

18.4 

19.1 

18.6 

3)SALEM 

RJR 

1.5 

1.3 

1.7 

4.7 

9.7 

4)CONSULATE 

ROTH 

7.0 

7.8 

8.2 

8.4 

7.7 

5)BENSON & HEDGES 

STC 

9.1 

8.2 

7.5 

7.3 

6.0 

6)CAMEL 

RJR 

6.7 

6.2 

6.3 

5.3 

5.3 

7)STATE EXPRESS 555 

STC 

8.3 

6.7 

5.6 

4.9 

4.9 

8)KENT 

STC 

2.3 

3.3 

3.8 

3.9 

4.0 

9)P. STUYVESANT 

ROTH 

4.2 

4.1 

3.7 

3.1 

3.6 

10)R0THMANS 

ROTH 

3.2 

3.1 

3.1 

3.0 

3.0 

11)LUCKY STRIKE 

STC 

3.4 

3.2 

2.7 

2.4, 

2.2 

12)PLAYER'S G/L 

STC 

3.4 

2.6 

2.0 

2.2 

2.1 

13)WINSTON 

RJR 

1.9 

2.9 

3.2 

2.0 

1.4 

15)ABDULLA 

STC 

1.4 

1.1 

0.8 

0.9 

0.8 

,4) “ 6CS90C9202 

STC 

1.3 

4.5 

1.0 

3.8 

0.9 

3.6 

0.8 

3.5 

0.7 

3.5 


ASIA 38 



i-; 


Source: https://www.industrydocuments.ucsf.edu/docs/fqclOOOO 




(SINGAPORE) 


1980 

1981 

1982 

1983 

1984 

MARKET SEGMENTATION % 

FILTER (NON-MENTHOL) 


77.7 

79.1 

79-0 

77.1 

73.1 

FILTER MENTHOL 


9.1 

9.4 

10.1 

13.7 

18.1 

NON-FILTER 


13.2 

11.5 

10.9 

9.2 

8.8 

PRICE SEGMENTATION % 

PREMIUM 


17.3 

34.6 

37.7 

38.6 

35.1 

HIGH 


55.2 

39.8 

38.7 

38.6 

28.9 

MEDIUM 


25.9 

24.6 

22.9 

18.6 

15.9 

LOW 


1.6 

1.0 

0.7 

4.2 

20.1 

.. i 

Prem 

1.80+ 

1.90+ 

2.00+ 

2.20+ 

2.50+ 


High 

1.79-1.60 

1.89-1.70 

1.99-1.80 

2.19-2.00 

2.49-2.30 


Med 

1.59-1.40 

1.69-1.50 

1.79-1.60 

1.99-1.80 

2.29-2.10 


Low 

Below 1.30 

Below 1.40 

Below 1.50 

Below 1.70 

Below 2.00 

TOBACCO TYPE SEGMENTATION % 

BLEND: AMERICAN 


29.7 

34.2 

37.3 

38.8 

42.4 

VIRGINIA 


70.3 

65.8 

62.7 

61.2 

57.6 

LENGTH SEGMENTATION % 

REGULAR 


12.9 

11.4 

10.6 

8.9 

8.5 

LONG SIZE 


16.8 

16.6 

16.1 

16.9 

16.0 

KING SIZE 


65.9 

68.3 

69.8 

70.6 

72.2 

100MM+ 


4.4 

3.7 

3.5 

3.6 

3.3 

PACK COUNT SEGMENTATION % 

7*S 


4.5 

3.3 

3.2 

3.1 

3.4 

10'S 


16.5 

13.3 

13.2 

12.4 

12.2 

12’S 


22.7 

17.5 

15.5 

14.5 

12.0 

14' S 


18.9 

21.5 

17.9 

15.7 

14.9 

20’S 


37.1 

43.9 

49.9 

54.1 

57.2 

OTHERS 


0.3 

0.5 

0.3 

0.2 

0.3 


01-S90C9K02 

ASIA 39 


Source: https://www.industrydocuments.ucsf.edu/docs/fqclOOOO 





(SINGAPORE) 



1980 

PACK TYPE SEGMENTATION % 

SOFT PACK 

21.1 

FLIP TOP BOX 

67.0 

SLIDE AND SHELL 

10.7 

PRINCESS PACK 

0.9 

OTHER (TIN) 

0.3 


CIGARETTE ADVERTISING MEDIA AVAILABILITY 
*NOTATIONS: 1) YES 

2) BANNED 

3) RESTRICTED 


A) TELEVISION 2 

B) RADIO 2 

C) NEWSPAPERS 2 

D) MAGAZINES 2 

E) POINT OF SALE 3 

F) BILLBOARDS 2 

G) CINEMA 2 

H) SAMPLING 2 


TtSDOCSgOZ 


1981 

1982 

1983 

1984 

28.0 

32.8 

33.9 

38.7 

63.7 

59.5 

60.1 

55.8 

7.4 

6.9 

5.5 

5.3 

0.7 

0.6 

0.3 

0.1 

0.2 

0.2 

0.2 

0.1 

2 

2 

2 

2 

2 

2 

2 

2 

2 

2 

2 

2 

2 

2 

2 

2 

3 

3 

3 

3 

2 

2 

2 

2 

2 

2 

2 

2 

2 

2 

2 

2 


ASIA 40 




Source: https://www.industrydocuments.ucsf.edu/docs/fqclOOOO 



(SINGAPORE) 


HEALTH WARNING & T&N LISTINGS 

ANSWER EITHER: YES OR NO 

1980 

1981 

1982 

1983 

1984 

WARNING ON: A) PACKS 

YES 

YES 

YES 

YES 

YES 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 


TAR BAND PRINTED ON: 

A) PACKS 

NO 

NO 

NO 

NO 

NO 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 

C) ADVERTISING 

NO 

NO 

NO 

NO 

NO 


2frS90C920Z 

ASIA 41 


Source: https://www.industrydocuments.ucsf.edu/docs/fqclOOOO 



Ct'S90C920Z 


LATIN AMERICA 


Source: https://www.industrydocuments.ucsf.edu/docs/fqclOOOO 



V, LATIN AMERICA 


ARGENTINA 

BOLIVIA 

BRAZIL 

CHILE 

COLOMBIA 

COSTA RICA 

DOMINICAN REPUBLIC 

ECUADOR 

EL SALVADOR 

GUATEMALA 

MEXICO 

PANAMA 

PUERTO RICO 

URUGUAY 

VENEZUELA 


H7S90G9202 


Source: https://www.industrydocuments.ucsf.edu/docs/fqclOOOO 



PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: ARGENTINA 



1980 

1981 

1982 

1983 

1984 

TOTAL CIGARETTE CONSUMPTION (BILLIONS) 

39.2 

35.7 

32.8 

35.0 

39.4 

OF WHICH LOCAL MANUFACTURE: 

38.8 

35.3 

32.8 . 

35,0 

39.4 

IMPORTED FROM 1) PHILIP MORRIS 

0.2 

0.3 

- 



2) B.A.T. 

0.2 

0.1 

- 



POPULATION TOTAL (MILLIONS) 

27.9 

28.4 

28.9 

29.6 

30.1 

PER CAPITA CONSUMPTION 

1,405 

1,257 

1,135 

1,182 

1,309 

POPULATION OVER 15 YR OF AGE (MILLIONS) 

19.4 

19.8 

20.1 

20.6 

20.9 

PER CAPITA OVER 15 YRS 

2,021 

1,803 

1,632 

1,699 

1,440 

SMOKER INCIDENCE 






% OF TOTAL POPULATION 

37 

38 

37 

34 

36 

% OF FEMALE POPULATION 

46 

48 

49 

47 

47 

% OF MALE POPULATION 

28 

29 

27 

23 

25 

COMPANY SHARES % 






1) NOBLEZA-PICCARDO (BAT) 

57.9 

56.8 

57.7 

58.3 

57.3 

2) MASSALIN PARTICULARES (PM) (REEMTSMA) 

42.1 

43.2 

42.3 

41.7 

42.7 


5frS30£9Z03 

LATIN AMERICA 1 


Source: https://www.industrydocuments.ucsf.edu/docs/fqclOOOO 





(ARGENTINA) 



1980 

1981 

1982 

1983 

1984 

BRAND FAMILY SHARES % 








TRADEMARK 








BRAND NAME OWNERSHIP MANUFACTURER 







1) JOCKEY CLUB BAT 

NOB-PICC 


37,3 

34.8 

34.1 

32.2 

29.7 

2) 43/70 BAT 

NOB-PICC 


10 a 

11.5 

11.6 

12.9 

12.9 

3) CHESTERFIELD PMI 

MASS-PART 


— 

4.2 

9.1 

8.4 

9.1 

4) L & M PMI 

MASS-PART 


5.5 

6.2 

5.5 

4.8 

5.9 

5) LE MANS MTIMP ARC. 

NOB-PICC 


2.0 

1.7 

1.6 

4.7. 

5.3 

6) MARLBORO PMI 

MASS-PART 


6.9 

6.7 

4.1 

3.7 

5.0 

7) COLORADO PMI 

MASS-PART 


8.6 

7.1 

7.4 

5.9 

5.0 

8) IMPARCIALES MTIMPAR. 

MASS-PART 


4.1 

3.5 

3.7 

3.6 

4.7 

9) PARTICULARES MTP ART. 

MASS-PART 1 


6.7 

4.6 

4.3 

3.9 

3.5 

10) CONWAY BAT 

NOB-PICC 


— 

— 

— 

1.8 

3.5 

11) COLT BAT 

NOB-NICC 


2.9 

3.0 

2.8 

2.9 

3.4 

12) PARISIENNES SEITA FRANC. NOB-PICC 


2.1 

2.4 

2.8 

2.9 

3.2 

13) PARLIAMENT PMI 

MASS-PART 


3.9 

3.2 

2.4 

2.0 

2.2 

14) CAMEL R.J. REYNOLDS 

NOB-PICC 


— 

0.7 

2.0 

1.6 

1.7 

15) PALL MALL BAT 

NOB-PICC 


1.2 

1.2 

1.1 

0.9 

0.9 

OTHERS 



8.7 

9.2 

7.5 

7.8 

5.0 

MARKET SEGMENTATION % 








FILTER (NON-MENTHOL) 



99.4 

99.7 

99.9 

99.7 

99.8 

FILTER MENTHOL 



0.1 

0.1 

0.1 

0.1 

0.1 

NON-FILTER 



0.5 

0.2 


0.2 

0.1 

PRICE SEGMENTATION 1 








PREMIUM U$S 0.89 plus 



1,3 

0.9 

0.7 

0.6 

0.7 

HIGH U$S 0.85 to 0.88 



2.2 

1.9 

1.5 

1.1 

1.0 

MEDIUM U$S 0.66 to 0.84 



14.0 

13.8 

11.5 

9.9 

11.7 

LOW U$S 0.55 to 0.65 



63.8 

63.2 

67.4 

64.0 

61.0 

ECONOMY U$S - 0.54 



18.7 

20.2 

18.9 

24.4 

25.6 

TAR & NICOTINE SEGMENTATION % 

NICOTINE 

TAR 






LOW " " 

-0.7 

-11.0 

2.1 

2.1 

1.7 

1.4 

1.1 

MEDIUM " " 0 

.71-0.90 1 

1.1-16 

8,5 

8.4 

9.1 

9.0 

11.3 

HIGH/FULL FLAVOR " 

+0.91 

+16.1 

89.4 

89.5 

89.2 

89.6 

87.6 


9159069802 

LATIN AMERICA 2 


Source: https://www.industrydocuments.ucsf.edu/docs/fqclOOOO 



(ARGENTINA) 

1980 

1981 

1982 

1983 

1984 

TOBACCO TYPE SEGMENTATION % 

BLOND: 

75.6 

75.2 

75.4 

75.1 

75.5 

MIXED 

17.5 

19.4 

19.6 

20.6 

20.7 

BLACK 

6.9 

5.4 

5.0 

4.3 

3.8 

LENGTH SEGMENTATION % 

70 MM AND SHORTER 

0.5 

0.2 

0.7 

1.2 

0.6 

80 MM TO 85 MM 

75.6 

76.1 

75.9 

77.6 

79.2 

100 MM 

23.3 

23.2 

24.0 

20.8 

19.8 

OVER 100 MM 

0.6 

0.5 

0.4 

0.4 

0.4 

PACK COUNT SEGMENTATION % 

UP TO 10 CIGTS/PACK 

0.7 

0.9 

5.2 

9.1 

7.0 

20 CIGTS/PACK 

99.3 

99.1 

94.8 

90.9 

93.0 

PACK TYPE SEGMENTATION % 

SOFT PACK 

97.6 

97.6 

97.9 

97.4 

97.2 

FLIP TOP BOX 

2.4 

2.4 

2.1 

2.6 

2.8 


CIGARETTE ADVERTISING MEDIA AVAILABILITY 
*NOTATIONS: I) YES 

2) BANNED 

3) RESTRICTED 


A) TELEVISION 

1 

1 

1 

1 

1 

B) RADIO 

1 

1 

1 

1 

1 

C) NEWSPAPERS 

1 

1 

1 

1 

1 

D) MAGAZINES 

1 

1 

1 

1 

1 

E) COUPONS 

2 

2 

2 

2 

2 

F) POINT OF SALE 

1 

1 

1 

1 

1 

G) BILLBOARDS 

1 

1 

1 

1 

1 

H) CINEMA 

1 

1 

1 

1 

1 

I) SAMPLING 

1 

1 

1 

1 

1 


O'S90C9202 

LATIN AMERICA 3 


Source: https://www.industrydocuments.ucsf.edu/docs/fqclOOOO 





(ARGENTINA) 1980 1981 1982 1983 1984 

HEALTH WARNING & T&N LISTINGS 
ANSWER EITHER: YES OR NO 


WARNING ON: A) PACKS 

NO 

NO 

NO 

NO 

NO 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 

C) ADVERTISING 

NO 

NO 

NO 

NO 

NO 

SPECIFIC T&N NUMBERS ON: 






A) PACKS 

NO 

NO 

NO 

NO 

NO 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 

C) ADVERTISING 

NO 

NO 

NO 

NO 

NO 

TAR BANDS PRINTED ON: 






A) PACKS 

NO 

NO 

NO 

NO 

NO 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 

C) ADVERTISING 

NO 

NO 

NO 

NO 

NO 

CONSUMPTION OF OTHER TOBACCO PRODUCTS 






ROLL YOUR OWN (THOUSAND KILOS) 

1*894 

2.360 

N. A. 

N.A* 

N*A 


8frS90C9202 

LATIN AMERICA 4 


Source: https://www.industryd6cuments.ucsf.edu/docs/fqcl0000 



PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: BOLIVIA 




1980 

1981 

1982 

1983 

1984 

TOTAL CIGARETTE CONSUMPTION 

(BILLIONS) 

1.3 

1.2 

0.6 

0.6 

0.4 

OF WHICH LOCAL MANUFACTURE 







POPULATION TOTAL (MILLIONS) 


5.4 

5.6 

5.7 

5.9 

6.0 

PER CAPITA CONSUMPTION 


241 

214 

105 

106 

62 

POPULATION OVER 15 YR OF AGE 

(MILLIONS) 

3.2 

3.3 

3.3 

3.4 

3.5 

PER CAPITA OVER 15 YRS 


406 

364 

182 

184 

106 

COMPANY SHARES 







1) COMPANIA INDUSTRIAL DE TABACOS 

80.5 

76.2 

75.6 

78.4 

73.1 

2) BOLIVIA AMERICAN TOBACCO 


19.5 

23.8 

24.4 

21.6 

26.9 

BRAND FAMILY SHARES % 







TRADEMARK 







BRAND NAME OWNERSHIP 

MANUFACTURER 






1) CASINO 

CITSA 

1.6 

1.8 

11.5 

40.1 

33.6 

2) ASTORIA 

CITSA 

20.8 

18.8 

23.8 

20.4 

20.0 

3) L & M 

CITSA 

47.4 

53.2 

38.4 

14,4 

13.2 

4) DERBY 

CITSA 

6.2 

4.2 

6.4 

5.5 

8.1 

5) COLORADO 

BATCO 

12.5 

9.7 

6.7 

6.0 

7.2 

6) BIG BEN 

BATCO 

3.3 

2.9 

3.4 

1.2 

6.4 

7) DUCAL 

BATCO 

— 

— 

— 

3.5 

5.0 

8) PACIFIC 

CITSA 

0.2 

0.2 

0.8 

1.1 

2.9 

9) CAMBA 

CITSA 

3.9 

3.2 

4.5 

4.8 

1.9 

10) OTHERS 


1.7 

1.9 

2.1 

3.0 

1.7 


6fc£90C9202 

LATIN AMERICA 5 


Source: https://www.industrydocuments.ucsf.edu/docs/fqclOOOO 



(BOLIVIA) 

1980 

1981 

1982 

1983 

1984 

MARKET SEGMENTATION % 

FILTER (NON-MENTHOL) 

78.5 

80.5 

75.6 

79.1 

79.9 

NON-FILTER 

21.5 

19.5 

24.4 

20.9 

20.1 

PRICE SEGMENTATION % 

PREMIUM 

2.4 

4.1 

2.4 

0.1 

0.2 

HIGH 

47.4 

53.2 

38.4 

14.3 

13.2 

MEDIUM 

16.3 

13.1 

10.7 

8.0 

14.3 

LOW 

33.9 

29.6 

48.5 

77.6 

72.3 

TAR & NICOTINE SEGMENTATION % 

HIGH/FULL FLAVOR 

100.00 

100.0 

100.0 

100.0 

100.0 

TOBACCO TYPE SEGMENTATION % 

BLOND 

73.7 

76.2 

60.1 

31.1 

39.5 

BLACK 

26.3 

23.8 

39.9 

68.9 

60.5 

PACK COUNT SEGMENTATION 1 

UP TO 10 CIGTS/PACK 

0.1 

0.1 

0.3 

0.3 

0.4 

20 CIGTS/PACK 

99.9 

99.9 

99.7 

99.7 

99.6 

PACK TYPE SEGMENTATION % 

SOFT PACK 

100.00 

100.0 

100.0 

100.0 

100.0 

CIGARETTE ADVERTISING MEDIA AVAILABILITY 
*NOTATIONS: 1) YES 

2) BANNED 

3) RESTRICTED 

A) TELEVISION 

1 

1 

1 

1 

1 

B) RADIO 

1 

1 

1 * 

1 

1 

C) NEWSPAPERS 

1 

1 

1 

1 

1 

D) MAGAZINES 

1 

1 

1 

1 

1 

E) COUPONS 

1 

1 

1 

1 

1 

F) POINT OF SALE 

1 

1 

1 

1 

1 

G) BILLBOARDS 

1 

1 

1 

1 

1 

H) CINEMA 

1 

1 

1 

1 

1 

I) SAMPLING 

0SS90C9202 

1 

1 

1 

1 

1 

LATIN AMERICA 6 


Source: https://www.industrydocuments.ucsf.edu/docs/fqclOOOO 



(BOLIVIA) 

1980 

1981 

1982 

1983 

1984 

HEALTH WARNING & T&N LISTINGS 

ANSWER EITHER: YES OR NO 

WARNING ON: A) PACKS 

NO 

NO 

NO 

NO 

NO 

B) CARTONS 

YES 

YES 

YES 

YES 

YES 

C) ADVERTISING 

NO 

NO 

NO 

NO 

NO 

SPECIFIC T&N NUMBERS ON: 

A) PACKS 

NO 

NO 

NO 

NO 

NO 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 

C) ADVERTISING 

NO 

NO 

NO 

NO 

NO 

TAR BANDS PRINTED ON: 

A) PACKS 

NO 

NO 

NO 

NO 

NO 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 

C) ADVERTISING 

NO 

NO 

NO 

NON 

NO 


TSS30V3Z0Z 

LATIN AMERICA 7 


Source: https://www.industrydocuments.ucsf.edu/docs/fqclOOOO 




PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: BRAZIL 



1980 

1981 

1982 

1983 

1984 

TOTAL CIGARETTE CONSUMPTION (BILLIONS) 

OF WHICH LOCAL MANUFACTURE: 

142.3 

134.4 

131.7 

127.5 

125.8 

POPULATION TOTAL (MILLIONS) 

119.1 

122.1 

125.3 

129.7 

132.6 

PER CAPITA CONSUMPTION 

1195 

1101 

1051 

983 

948 

POPULATION OVER 15 YR OF AGE (MILLIONS) 

74.1 

76.2 

78.3 

81.5 

83.8 

PER CAPITA OVER 15 YRS 

1920 

1764 

1681 

1434 

1501 

SMOKER INCIDENCE 

% OF TOTAL POPULATION 

24.9 

23.3 

22.9 

23.1 

21.9 

% OF FEMALE POPULATION 

18.7 

17.4 

18.2 

17.6 

17.7 

% OF MALE POPULATION 

31.7 

29.7 

28.1 

29.0 

26.4 

COMPANY SHARES 

1) P.M. 

7,7 

8.3 

8.2 

9.2 

9.0 

2) B.A.T. 

82.7 

80.4 

80.8 

79.8 

80.3 

3) R.J.R. 

8.2 

9.3 

8.9 

9.5 

7.5 

OTHERS 

1.4 

2.0 

2.1 

1.5 

3.2 


ZSS90C9202 

LATIN AMERICA 8 


Source: https://www.industrydocuments.ucsf.edu/docs/fqclOOOO 



(BRAZIL) I960 1981 1982 1983 1984 

BRAND FAMILY SHARES % 

TRADEMARK 

BRAND NAME OWNERSHIP MANUFACTURER 


1) HOLLYWOOD 

C.C.S.C. 


B.A.T. 

29.5 

28.5 

28.8 

25.7 

22.8 

2) BELMONT 



B.A.T. 

— 

— 

— 

8.0 

18.4 

3) PLAZA 

C.C.S.C. 


B.A.T. 

— 

0.4 

6.3 

8.1 

11.0 

4) CONTINENTAL 

c.c.s.c. 


B.A.T. 

15.2 

14.1 

12.7 

8.7 

5.7 

5) MINISTER 

c.c.s.c. 


B.A.T. 

10.5 

10.2 

8.7 

6.9 

5.5 

6) ARIZONA 

c.c.s.c. 


B.A.T. 

16.9 

16.1 

13.1 

8.9 

5.0 

7) MUSTANG 

R. J.R. 


R.J.R. 

0.8 

0.8 

1.1 

5.2 

5.0 

8) CARLTON 

B.A.T. 


B.A.T. 

3.1 

4.0 

3.4 

3.2 

2.9 

9) CASINO 

C.C.S.C. 


B.A.T. 

— 

— 

1.5 

4.8 

2.3 

10) GALAXY 

P.M. I* 


P.M. 

0.3 

0.4 

1.2 

1.3 

2.0 

11) ELMO 

c.c.s.c. 


B.A.T. 

1.9 

2.3 

2,3 

2.4 

2.0 

12) MONTEREY 

P.M. B. 


P.M. 

2.9 

3.2 

2.4 

1.9 

1.8 

13) MISTURA FINA 


P.M. 

— 

— 

0.3 

1.3 

1.8 

14) RINGO 

R.J.R. 


R.J.R. 

— 

— 

— 

0.7 

1.5 

15) FREE 

C.C.S.C. 


B.A.T. 

— 

— 

— 

— 

1.2 

OTHERS 




18.9 

20.0 

18.2 

12.9 

11.1 

MARKET SEGMENTATION % 








FILTER (NON-MENTHOL) 



96.3 

96.5 

95.7 

96.0 

95.5 

FILTER MENTHOL 




0.2 

0.2 

0.1 

0.1 

0.1 

NON-FILTER 




3.5 

3.3 

4.2 

3.9 

4.4 

PRICE SEGMENTATION % 








PREMIUM 

(0.71 TO 

0.85) 


7.8 

8.5 

6.7 

6.1 

5.2 

HIGH 

(0.53 TO 

0.63) 


62.2 

60.5 

59.5 

49.6 

42.5 

MEDIUM 

(0.43 TO 

0.49) 


26.4 

27.1 

27.6 

25.3 

20.7 

LOW 

(0.27 TO 

0.39) 


3.6 

4.0 

6.2 

19.1 

31.6 


US$ 1.00 = Cr$ 396,03 
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J-.Vv, 


(BRAZIL) ’ 1980 

TAR & NICOTINE SEGMENTATION X 
ULTRA LOW ( 0 - 6 mg.) 

LOW ( 6 - 10 mg.) 3.1 

MEDIUM (10 - 15 mg.) 6.0 

HIGH/FULL FLAVOR (15 mg and over) 90.9 

TOBACCO TYPE SEGMENTATION % 

BLOND 100.0 

LENGTH SEGMENTATION % 

70 MM AND SHORTER . 2.3 

80 mm to 85 MM 91.5 

100 MM 6.1 

OVER 100 MM 0.1 

PACK COUNT SEGMENTATION t 

20 CIGTS/PACK 100.0 

PACK TYPE SEGMENTATION X 

SOFT PACK 93.8 

FLIP TOP BOX 6.1 

PRINCESS PACK 0.1 


CIGARETTE ADVERTISING MEDIA AVAILABILITY 
^NOTATIONS: 1) YES 

2) BANNED 

3) RESTRICTED 


A) TELEVISION 3 

B) RADIO 1 

C) NEWSPAPERS 1 

D) MAGAZINES 1 

E) COUPONS 2 

F) POINT OF SALE 1 

G) BILLBOARDS 1 

H) CINEMA 3 

I) SAMPLING 1 


t’SS90C920£ 


1981 

1982 

1983 

1984 

0*1 

0.3 

0.2 

0.1 

4*3 

4.9 • 

3.5 

3.8 

8*4 

7.8 

7.8 

10.5 

87.2 

87.0 

88.5 

85.6 

100.0 

100.0 

100.00 

100.0 

1.9 

1.6 

1.2 

0.8 

91.0 

90.8 

92.6 

93.3 

6*5 

7.0 

6.2 

5.9 


100*0 

100.0 

100.0 

100.0 

92.9 

94.4 

94.4 

94.9 

7.0 

5.5 

5.6 

5.1 

0*1 

0.1 

— 

— 


3 

3 

3 

3 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

2 

2 

2 

2 

1 

1 

1 

1 

1 

1 

1 

1 

3 

3 

3 

3 

1 

1 

1 

1 
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(BRAZIL) 

HEALTH WARNING & T&N LISTINGS 

198Q 

1981 

1982 

1983 

1984 

ANSWER EITHER: YES OR NO 

WARNING ON: A) PACKS 

NO 

NO 

NO 

NO 

NO 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 

C) ADVERTISING 

NO 

NO 

NO 

NO 

NO 

SPECIFIC T&N NUMBERS ON: 

A) PACKS 

NO 

NO 

NO 

NO 

NO 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 

C) ADVERTISING 

NO 

NO 

NO 

NO 

NO 

TAR BANDS PRINTED ON: 

A) PACKS 

NO 

NO 

NO 

NO 

NO 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 

C) ADVERTISING 

NO 

NO 

NO 

NO 

NO 

CONSUMPTION OF OTHER TOBACCO PRODUCTS 

CIGARS (MILLIONS) 

N.A. 

N.A. 

94.2 

227.8 

N.A. 

PIPE TOBACCO (THOUSAND KILOS) 

N.A. 

N.A. 

332.4 

188.0 

206.8 

ROLL YOUR OWN (THOUSAND KILOS) 

N.A. 

N.A. 

15.870.1 

34,500.0 

45,000.0 
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PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: CHILE 



1980 

1981 

1982 

1983 

1984 

TOTAL CIGARETTE CONSUMPTION 






OF WHICH LOCAL MANUFACTURE: (BILLIONS) 

10*0 

10.4 

9.7 

7.8 

7.6 

IMPORTED FROM 1) Philip Morris Approximately 

1.0% Imported per year* 




2) B.A.T. " 

H U 

f! M 




POPULATION TOTAL (MILLIONS) 

11.2 

11.3 

11.5 

11.7 

11.9 

PER CAPITA CONSUMPTION 

990 

900 

855 

667 

639 

POPULATION OVER 15 YR OF AGE (MILLIONS) 

75% 

— 

— 

_____ 

70% 

SMOKER INCIDENCE 






% OF TOTAL POPULATION 


59% 




% OF FEMALE POPULATION 


32% 




% OF MALE POPULATION 

— 

27% 

w——— 




COMPANY SHARES 

1) B.A.T. (C.C.T.) 

97.9 

93.8 

94.5 

— 

95.5 

2) PHILIP MORRIS (F.A.C.I.L.) 

2*1 

6.2 

5.5% 

— 

3.0 

3) R.J.R. (COSUR) 

— 

— 

•— 

___ 

1.5 


9SS90G9202 
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(CHILE) 



1980 

1981 

1982 

1983 

1984 

BRAND FAMILY SHARES % 








TRADEMARK 







BRAND NAME 

OWNERSHIP 

MANUFACTURER 






1)RECORD 

BAT 

C.C.T. 

— 

— 

N.A. 

N.A. 

37.3 

2)HILTON 

BAT 

C.C.T. 

10.6 

9.1 

N. A. 

N.A. 

15.5 

3)ADVANCE 

BAT 

C.C.T. 

— 

— 

N.A. 

N.A. 

11.4 

A)VICEROY 

BAT 

C.C.T 

15.A 

16.5 

N.A. 

N.A. 

7.3 

5)LIFE 

BAT 

C.C.T. 

— 

— 

N.A. 

N.A. 

5.0 

6)KENT 

BAT 

C.C.T. 

5.9 

5.0 

N.A. 

N.A. 

4.4 

7)BELMONT 

BAT 

C.C.T. 

12.0 

12.1 

N.A. 

N.A. 

4.0 

8) BOND 

PM 

F.A.C.I.L. 

3.2 

1.7 

N.A. 

N.A. 

2.3 

9)MONTECARLO 

RJR 

COSUR 

— 

— 

N.A. 

N.A. 

1.2 

10)CHESTERFIELD 

PM 

F.A.C.I.L. 

O.A 

0.3 

N.A. 

N.A. 

1.1 

11)WINSTON 

RJR 

COSUR 

— 

— 

N.A. 

N.A. 

0.3 

12)MONTEREY 

PM 

F.A.C.I.L. 

— 

1.0 

N.A. 

N.A. 

0.2 

OTHERS 



52.5 

54.3 

N.A. 

N.A. 

10.0 

MARKET SEGMENTATION % 







FILTER (NON-MENTHOL) 


94.0% 

96.0% 

96.7% 

N.A. 

96.4 

FILTER MENTHOL 




1.0% 

1.3% 

N.A. 

0.5 

NON-FILTER 



6.0% 

3.0% 

2.0% 

N.A. 

3.1 

PRICE SEGMENTATION % 







PREMIUM (IMPORTED CIGS.) 


— 

— 

— 

N.A. 

$.91-5.0% 

HIGH 



$.80- 2.0% 

$.95- 1.3% 

N.A 

N.A. 

$.70-13.5% 

MEDIUM 



$.70-26.0% 

$.85-28.6% 

N.A. 

N.A. 

$.60-18.7% 

MEDIUM/LOW 



$.50-27.0% 

$.75-30.5% 

N.A. 

N.A. 

$.52-38.7% 

LOW 



$.40-42.0% 

$.55-39.7% 

N.A. 

N.A. 

$38-24.1% 

TOBACCO TYPE SEGMENTATION % 







BLOND: VIRGINIA 


98% 

97% 

— 

— 

— 

PACK TYPE SEGMENTATION % 







SOFT PACK 



97% 

96.4% 

— 

— 

95.7% 

FLIP TOP BOX 



— 

3.6% 

— 

— 

4.3% 
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(CHILE) 


1980 


1984 


CIGARETTE ADVERTISING MEDIA AVAILABILITY 
*N01'ATI0NS: 1) YES 

2) BANNED 


3) RESTRICTED 

A) TELEVISION 

3 

B) RADIO 

1 

C) NEWSPAPERS 

1 

D) MAGAZINES 

1 

G) BILLBOARDS 

1 

H) CINEMA 

1 

I) SAMPLING 

1 

HEALTH WARNING & T&N LISTINGS 

ANSWER EITHER: YES OR NO 

WARNING ON: A) PACKS 

N.A. 

B) CARTONS 

N.A. 

C) ADVERTISING 

N.A. 

SPECIFIC T&N NUMBERS ON: 

A) PACKS 

N.A. 

B) CARTONS 

N.A. 

C) ADVERTISING 

N.A. 

TAR BANDS PRINTED ON: 

A) PACKS 

N.A. 

B) CARTONS 

N.A. 

C) ADVERTISING 

N.A. 


*Police Permit Required 


8BS90C9202 


1981 1982 1983 


3 

3 

N.A. 

3 

3 

3 

N.A. 

1 

3 

3 

N.A. 

1 

3 

3 

N.A. 

1 

3 

3 

N.A. 

1 

3 

3 

N.A. 

1 

3 

3 

N.A. 

3* 


YES 

YES 

YES 

YES 

YES 

YES 

YES 

YES 

YES 

YES 

YES 

YES 


NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 


NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 
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PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: COLOMBIA 



1980 

1981 

1982 

1983 

1984 

TOTAL CIGARETTE CONSUMPTION (MILLIONS) 

21,015 

20,449 

19,668 

21,800 

22,320 

OF WHICH LOCAL MANUFACTURE: 

19,111 

19,215 

18,514 

21,180 

22,240 

IMPORTED FROM: 1) U.S.A. 

1,884 

1,080 

860 

450 

20 

2) ECUADOR 

20 

154 

294 

170 

60 

POPULATION TOTAL (MILLIONS) 

28.1 

28.9 

28.9 

29.2 

29.8 

PER CAPITA CONSUMPTION 

748 

708 

681 

747 

749 

POPULATION OVER 15 YR OF AGE (MILLIONS) 

17.6 

18.1 

18.1 

18.2 

18.6 

PER CAPITA OVER 15 YRS 

1,194 

1,130 

1,087 

1,195 

1,198 

COMPANY SHARES 

1)CIA. COLOMBIANA DE TABACO (COL) 

72,5 

73.9 

61*5 

61.9 

67.6 

2)PR0TABAC0 S.A. (PRO) 

14*4 

16.8 

27*4 

31.6 

29.9 

3)LA NACIONAL DE CIGARRILLOS(NAL) 

4*1 

3.3 

5.2' 

3.7 

2.1 

4)PHILIP MORRIS (PM) 

5*0 

4.5 

4.2 

2.2 

0.3 

5)OTHER IMPORTS 

4*0 

1.5 

1.7 

0.6 

0.1 


6SS90E9203 
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(COLOMBIA) 



1980 

1981 

1982 

1983 

1984 

BRAND SHARES % 









TRADEMARK 







BRAND NAME 

OWNERSHIP 

MANUFACTURER 






1)PIELR0JA REG 

COL 

COL 

41,7 

34.4 

29.7 

23.4 

21.7 

2)DERBY 

COL 

COL 

— 

— 

0.5 

9.8 

16.6 

3)PRESIDENT F 

PRO 

PRO 

10.4 

15.2 

23.9 

19.6 

15.6 

4)MUSTANG F 

PRO 

PRO 

0.2 

1.6 

3.6 

11.9 

14.3 

5)IMPERIAL F 

COL 

COL 

16.6 

20.2 

15.7 

14.5 

12.5 

6)PIELROJA FIL 

COL 

COL 

6.3 

8.0 

6.3 

5.6 

5.6 

7)HIDALGOS F 

COL 

COL 

6.7 

6.9 

5.6 

4.9 

4.0 

8)ROYAL 

COL 

COL 

3.9 

2.7 

2.1 

2.3 

4.5 

9)OTHER LOCAL 



0.7 

1.9 

2.9 

1.9 

2.6 

10)NACIONAL F 

NAL 

NAL 

3.0 

2.6 

3.3 

2.7 

1.1 

11)MONTECARLO F 

PRO 

PRO 

— 

0.5 

0.5 

0.5 

0.4 

12)COMMANDER F 

PM 

PM 

0.1 

0.7 

1.5 

0.8 

0.3 

13)MARLBORO 

PM 

PM 

4.5 

3.8 

2.7 

1.5 

— 

14)KENT 

B AND W 

B.A.T* 

2.4 

0.9 

0.9 

0.5 

— 

15)OTHER IMPORTS 



2.1 

0.6 

0.8 

0.1 


MARKET SEGMENTATION 







FILTER (NON-MENTHOL) 


57.3 

65.0 

68.2 

75.8 

77.6 

NON-FILTER 



42.7 

35.0 

31.2 

24.2 

22.4 

PRICE SEGMENTATION 








PREMIUM (USO 0.76 

AND UP) 


9.0 

5.3 

4.4 

2.1 

0.1 

HIGH (USO 0.53 TO 

0.69) 


4.0 

3.9 

4.1 

3.5 

5.6 

MEDIUM (USO 0.39 TO 0.49) 


17.0 

21.9 

19.8 

34.0 

44.0 

LOW (USO 0.33 TO 

0.37) 


27.3 

33.9 

40.5 

36.2 

27.8 

ECONOMY (USO 0.25 

TO 0.30) 


42.7 

35.0 

31.2 

24.2 

22.4 


TAR & NICOTINE SEGMENTATION% 

LOW (BELOW 15MG) 

__ 

0.6 

0.7 

0.8 

0.5 

HIGH/FULL FLAVOR (ABOVE 15MG) 

100.0 

99.4 

99.3 

99.2 

99.5 
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(COLOMBIA) 

1980 

TOBACCO TYPE SEGMENTATION % 

BLOND: (LOCAL) 

21.4 

IMPORTED . 

9.1 

MIXED 

15.8 

BLACK 

53.7 

LENGTH SEGMENTATION % 

42.7 

70 MM AND SHORTER 

57.3 

80 MM TO 85 MM 

PACK COUNT SEGMENTATION % 

UP TO 10 CIGTS/PACK 

0.3 

16 TO 19 CIGTS/PACK 

42.7 

20 CIGTS/PACK 

57.0 

PACK TYPE SEGMENTATION % 

SOFT PACK 

87.0 

FLIP TOP BOX 

13.0 


T9S90S9Z0Z 


1981 

1982 

1983 

1984 

25.1 

22.4 

40.2 

49.4 

6.0 

5.9 

2.8 

0.4 

16.5 

25.3 

19.6 

15.6 

52.4 

46.4 

36.4 

34.6 

35.0 

31.2 

24.2 

22.2 

65.0 

68.8 

75.8 

77.8 


0.3 

0.5 

0.4 

0.4 

35.0 

31.2 

24.2 

22.4 

64.7 

68.3 

75.4 

77.2 


90.8 

91.5 

94.4 

94.3 

9.2 

8.5 

5.6 

5.7 
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(COLOMBIA) 1980 

CIGARETTE ADVERTISING MEDIA AVAILABILITY 


^NOTATIONS: 1) YES 

2) BANNED 

3) RESTRICTED 

A) TELEVISION 3 

B) RADIO 1 

C) NEWSPAPERS 1 

D) MAGAZINES 1 

E) COUPONS 1 

E) POINT OF SALE 1 

G) BILLBOARDS 3 

H) CINEMA 1 

I) SAMPLING 1 


1981 


3 

1 

1 

1 

1 

1 

3 

1 

1 


1982 


3 

1 

1 

1 

1 

1 

3 

1 

1 


1983 


3 

1 

1 

1 

1 

1 

3 

1 

1 


1984 


3 

1 

1 

1 

1 

1 

3 

i 

1 


HEALTH WARNING & T&N LISTINGS 
ANSWER EITHER: YES OR NO 


WARNING ON: A) PACKS 

YES 

B) CARTONS 

NO 

C) ADVERTISING 

NO 

SPECIFIC T&N NUMBERS ON: 


A) PACKS 

NO 

B) CARTONS 

NO 

C) ADVERTISING 

NO 


TAR BAND PRINTED ON: 


A) PACKS 

NO 

B) CARTONS 

NO 

C) ADVERTISING 

NO 


YES 

YES 

YES 

YES 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 


NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 


NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 
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PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: COSTA RICA 


1980 


TOTAL CIGARETTE CONSUMPTION (BILLIONS) 2.4 

POPULATION TOTAL (MILLIONS) ,2.2 

PER CAPITA CONSUMPTION 1074 

POPULATION OVER 15 YR OF AGE (MILLIONS) 1.4 

PER CAPITA OVER 15 YRS 1699 

SMOKER INCIDENCE 

% OF TOTAL POPULATION 17.9 

% OF FEMALE POPULATION 34.6 

% OF MALE POPULATION 65.4 

COMPANY SHARES 

1) REPUBLIC TOBACCO CO. 73.6 

2) TABACALERA COSTARRICENSE, S.A. 26.4 


E9S90C9Z02 


1981 

1982 

1983 

1984 

2.1 

2.2 

2.2 

2.3 

2.9 

2.3 

2.3 

2.4 

918 

939 

956 

958 

1.5 

1.5 

1.5 

1.6 

1442 

1469 

1467 

1438 


25.3 

25.0 

— 

21.8 

25.5 

16.7 

— 

16.0 

74.5 

83.3 

— 

34.0 


71.6 

73.6 

74.2 

73.3 

28.4 

26.4 

25.8 

26.7 
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(COSTA RICA) 


1980 

1981 

1982 

1983 

1984 

BRAND FAMILY SHARES % 

TRADEMARK 

BRAND NAME OWNERSHIP 

MANUFACTURER 






1)DELTA 

R.T. CO. 

47.4 

43.2 

43.8 

46.3 

48.3 

2)DERBY 

R.T. CO. 

9.3 

11.0 

12.0 

13.6 

14.3 

3)TIC0S 

R.T. CO. 

8.5 

13.2 

14.1 

12.2 

10.4 

4)CAPRI 

R.T. CO. 

8.7 

7.0 

5.8 

5.6 

5.3 

5) REX 

R.T. CO. 

3.9 

3.5 

3.6 

4.1 

4.0 

6)WEST 

T.C.S.A. 

— 

— 

— 

0.8 

3.7 

7)MARLBORO 

T.C.S.A. 

0.9 

1.0 

1.6 

1.9 

2.6 

8)MONTEREY , H 

R.T* CO. 

4.0 

3.3 

2.6 

2.0 

1.3 

9)VICEROY 

R.T. CO. 

0.7 

0.6 

0.8 

0.9 

1.0 

10)BELMONT 

R.T. CO. 

0.5 

1.2 

1.4 

1.2 

1.0 

11)LEON 

T.C.S.A. 

2.2 

1.7 

1.2 

1.5 

0.8 

12)ROYAL 

R.T. CO. 

1.4 

3.7 

2.9 

1.8 

0.8 

13)RECORD 

R.T. CO. 

2.7 

1.9 

1.5 

1.1 

0.8 

14)FORTUNA 

T.C.S.A. 

3.5 

2.3 

1.6 

1.0 

0.6 

15)SAVOY 

T.C.S.A. 

2.7 

1.9 

1.5 

1.0 

0.6 

16)OTHERS 


4.3 

5.1 

5.1 

5.0 

4.5 

MARKET SEGMENTATION 

FILTER (NON-MENTHOL) 


93.4 

94.8 

95.8 

96.0 

96.3 

FILTER MENTHOL 


1.2 

1.1 

1.0 

1.1 

1.2 

NON-FILTER 


5.4 

4.1 

3.2 

2.9 

2.5 

PRICE SEGMENTATION % 

HIGH 


7.7 

7.1 

7.7 

8.9 

9.3 

MEDIUM 


19.1 

18.9 

19.9 

21.4 

21.4 

MIDDLE 


68.0 

69.9 

69.2 

66.5 

67.1 

LOW 

£959009202 


5.2 

4.1 

3.2 

3.2 

2.2 
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(COSTA RICA) 

1980 

1981 

1982 

1983 

1984 

TOBACCO TYPE SEGMENTATION % 






BLOND: VIRGINIA 

3.1 

2.9 

3.7 

4.3 

4.9 

OTHER(PLS SPECIFY) 

96.9 

97.1 

96.3 

95.7 

95.1 

LENGTH SEGMENTATION % 






70 MM AND SHORTER 

5.4 

4.1 

3.2 

2.9 

2.5 

80 MM TO 85 MM 

94.3 

95.9 

96.8 

97.1 

97.5 

100 MM 

0.3 

— 

— 



PACK COUNT SEGMENTATION % 






20 CIGTS/PACK 

100.0 

100.0 

100.0 

100.0 

100.0 

PACK TYPE SEGMENTATION % 






SOFT PACK 

83.7 

83.0 

79.7 

79.2 

77.3 

FLIP TOP BOX 

16.3 

17.0 

20.3 

20.8 

22.7 

CIGARETTE ADVERTISING MEDIA AVAILABILITY 






*NOTATIONS: 1) YES 






2) BANNED 

3) RESTRICTED 






A) TELEVISION 

3 

3 

3 

3 

3 

B) RADIO 

3 

3 

3 

3 

3 

C) NEWSPAPERS 

3 

3 

3 

3 

3 

D) MAGAZINES 

— 

— 

— 

— 

— 

E) COUPONS 

— 

— 

— 

— 

— 

F) POINT OF SALE 

— 

— 

— 

— 

— 

G) BILLBOARDS 

— 

*- 

— 

— 

— 

H) CINEMA 

3 

3 

— 

3 

3 

I) SAMPLING 






S9S90C9202 
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(COSTA RICA) 1980 

HEALTH WARNING & T&N LISTINGS 
ANSWER EITHER: YES OR NO 

WARNING ON: A) PACKS YES 

B) CARTONS NO 

C) ADVERTISING YES 

SPECIFIC T&N NUMBERS ON: 

A) PACKS NO 

B) CARTONS NO 

C) ADVERTISING NO, 

TAR BAND PRINTED ON: 

A) PACKS NO 

B) CARTONS NO 

C) ADVERTISING NO 


99S90C9202 


1981 

1982 

1983 

1984 

YES 

YES 

YES 

YES 

NO 

NO 

NO 

NO 

YES 

YES 

YES 

YES 


NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 


NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 
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PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: DOMINICAN REPUBLIC 


TOTAL CIGARETTE CONSUMPTION (MILLIONS) 

POPULATION TOTAL (MILLIONS) 

PER CAPITA CONSUMPTION 

POPULATION OVER 15 YR OF AGE (MILLIONS) 

PER CAPITA OVER 15 YRS 

SMOKER INCIDENCE 

% OF TOTAL POPULATION 
% OF FEMALE POPULATION 
% OF MALE POPULATION 

COMPANY SHARES 

1) E. LEON JIMENES, C. POR A. (P.M.) 

2) COMPANIA ANOMINA TABACALEA 


BRAND FAMILY SHARES % 

TRADEMARK 


BRAND NAME 

OWNERSHIP 

MANUFACTURER 

i) 

MARLBORO 

P.M. 

E.L.J. 

2) 

MONTECARLO 

C.A.T* 

C.A.T. 

3) 

NACIONAL 

E.L.J. 

E.L.J. 

4) 

CREMAS 

C.A.T* 

C.A.T. 

5) 

CASINO 

C.A.T. 

C.A.T. 


1980 

3,388.0 

5.4 

627 

2.8 

1,210 


21.1 

20.6 

21.6 


44.4 

55.6 


22.1 

29.6 

12.9 

12.2 

10.0 


1981 

3,431.5 

5.6 

613 

2.9 

1,183 


21.0 

20.4 

21.16 


49.5 

50.5 


26.0 

29.2 

14.6 

10.7 
8.5 


1982 

3,463.7 

5.7 

608 

2.9 

1,194 


21.3 

20.6 

22.0 


51.9 

48.1 


31.5 

29.6 
14.8 
10.0 

6.8 


1983 

3,522.4 

5.8 

611 

3.0 

1,180 


20.2 

20.1 

20.2 


53.8 

46.2 


34.5 
30.8 

14.6 
8.5 
5.4 


1984 

3,645.1 

5.9 

614 

3.0 

1,215 


19.8 

20.0 

19.8 


57.1 

42.9 


34.0 

29.5 

16.5 

6.3 

4.3 
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(DOMINICAN REPUBLIC) 


12/82 
12/82 
12/82 

TAR & NICOTINE SEGMENTATION 
LOW 

HIGH/FULL FLAVOR 

TOBACCO TYPE SEGMENTATION 
BLOND (AMERICAN) 

BLACK 

LENGTH SEGMENTATION 
70 MM AND SHORTER 
80 MM TO 85 MM 

PACK COUNT SEGMENTATION 
UP TO 10 CIGTS/PACK 
20 CIGTS/PACK 

PACK TYPE SEGMENTATION 
SOFT PACK 
FLIP TOP BOX 


MARKET SEGMENTATION 
FILTER (NON-MENTHOL) 

FILTER MENTHOL 
NON-FILTER 

PRICE SEGMENTATION 

HIGH US$0.90 

MEDIUM 0.70 

LOW 0.40 


1980 

1981 

1982 

1983 

1984 

84.2 

86.1 

86.5 

87.0 

87.4 

2.2 

2.4 

2.5 

2.8 

4.3 

13.6 

11.5 

11.0 

10.2 

8.3 

54.8 

56.8 

62.7 

66.9 

68.2 

15.5 

17.8 

14.8 

14.6 

16.9 

29.7 

25.4 

22.5 

18.5 

14.9 


0.5 

2.5 

2.8 

4.3 

100,0 

99.5 

97.5 

97.2 

95.7 

70.3 

74.6 

77.5 

81.6 

85.1 

29.7 

25.4 

22.5 

18.4 

14.9 

3.3 

1.4 

1.6 

2.0 

2.0 

96.7 

98.6 

98.4 

98.0 

98.0 

68.8 

70.4 

72.4 

72.7 

74.6 

31.2 

29.6 

27.1 

27.3 

25.4 

91.3 

89.2 

88.5 

88.1 

88.1 

8.7 

10.8 

11.5 

11.9 

11.9 


< 

* 

89B90C9202 
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(DOMINICAN REPUBLIC) 1980 

CIGARETTE ADVERTISING MEDIA AVAILABILITY 


^NOTATIONS: 1) YES 

2) BANNED 

3) RESTRICTED 

A) TELEVISION 1 

B) RADIO 1 

C) NEWSPAPERS 1 

D) MAGAZINES I 

E) COUPONS 2 

F) POINT OF SALE 1 

G) BILLBOARDS 1 

H) CINEMA 1 

I) SAMPLING 1 

HEALTH WARNING & T&N LISTINGS 
ANSWER EITHER: YES OR NO 

WARNING ON: A) PACKS NO 

B) CARTONS NO 

C) ADVERTISING NO 

SPECIFIC T&N NUMBERS ON: 

A) PACKS NO 

B) CARTONS NO 

C) ADVERTISING NO 

TAR BANDS PRINTED ON: 

A) PACKS NO 

B) CARTONS NO 

C) ADVERTISING NO 


69S90C9202 


1981 

1982 

1983 

1984 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

2 

2 

2 

2 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 


NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 


NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 


NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 
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PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: ECUADOR 


1980 


TOTAL CIGARETTE CONSUMPTION (MILLIONS) 3739.6 

OF WHICH LOCAL MANUFACTURE: 100% 

POPULATION TOTAL (MILLIONS) 8.35 

PER CAPITA CONSUMPTION 447 

POPULATION OVER 15 YR OF AGE (MILLIONS) 4.54 

PER CAPITA OVER 15 YRS 824 

SMOKER INCIDENCE 

% OF TOTAL POPULATION 31.6 

% OF FEMALE POPULATION 21.9 

% OF MALE POPULATION 48.6 

COMPANY SHARES 

1) PROESA , 77.1 

2) EL PROGRESO 22.9 


*DATA: CENTRAL BANK 

**MARKET PROFILE RESEARCH - PRONOS: Oct. 1980 


0AS90C9Z0Z 


1981 

1982 

1983 

1984 

4032.2 

4599.5 

3919.2 

3983.2 

100% 

100% 



8.64 

8.90 



466 

517 



4.69 

4.83 



860 

952 



78.5 

77.6 

63.1 

61.4 

21.5 

22.4 

36.9 

38.6 
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(ECUADOR) 



1980 

1981 

1982 

1983 

1984 

BRAND FAMILY SHARES % 






. 


TRADEMARK 







BRAND NAME 

OWNERSHIP 

MANUFACTURER 






1) LARK 

FTR 

TANASA 

54.0 

55.8 

52.9 

37.2 

31.1 

2) FULL SPEED 

EL PROG, 

EL PROGRESO 

13.1 

12.7 

12.2 

16.0 

18.3 

3) DORAL 

EL PROG, 

EL PROGRESO 

— 

— 

3.3 

14.9 

16.5 

4) LIDER 


TANASA 

— 

— 

— 

3.5 

15.5 

5) MARLBORO 

PM 

TANASA 

16.5 

15.6 

18.2 

13.7 

9.4 

6) KING 

EL PROG, 

EL PROGRESO 

4.0 

4.5 

3.4 

4.5 

3.0 

7) WEST 


TANASA 

— 

— 

— 

— 

1.7 

8)1 BARONET 

TAN 

TANASA 

1.7 

2.2 

2.6 

3.1 

1.5 

9) CHESTERFIELD 

FTR 

TANASA 

2.2 

2.0 

1.8 

1.2 

1.0 

10) SALEM 

RJR 

EL PROGRESO 

2.3 

2.4 

2.0 

1.0 

0.7 

11) MAPLETON 

TAN 

TANASA 

— 

— 

— 

2.9 

0.8 

12) OTHERS 



6.2 

4.8 

3.6 

2.0 

0.5 

MARKET SEGMENTATION % 







FILTER (NON-MENTHOL) REGULAR 

25.4 _ 

23.2 

25.1 



FILTER MENTHOL 



3.6 

3.6 

2.9 



NON-FILTER 



17.8 

16.9 

15.6 



FILTER CHARCOAL 


53.2 

56.3 

56.4 



PRICE SEGMENTATION %OFFICIAL RATE FREE RATE 






PREMIUM 

0.75 

0.36 

77.5 

77.6 

76.2 

56.9 

43.2 

HIGH 

0.60 

0.29 

2.9 

3.0 

5.6 

19.5 

32.3 

MEDIUM 

0.48 

0.23 

3.9 

4.5 

4.4 

5.5 

4.6 

LOW 

0.42 

0.20 

2.4 

2.2 

1.6 

2.1 

1.7 

ECONOMY 

0.27 

0.13 

13,3 

12.7 

12.2 

16.0 

18.2 


OFFICIAL RATE 33,30 
FREE RATE 70,00 


TAR & NICOTINE SEGMENTATION % 


MEDIUM " " 

HIGH/FULL FLAVOR " 

100.0 

100.0 

6.2 

93.8 



TOBACCO TYPE SEGMENTATION % 

BLOND: AMERICAN 

86.7 

87.3 

87.8 

84.0 

81.8 

BLACK 

13.3 

12.7 

12.2 

16.0 

18.2 


TiS90C9ZOj; 
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(ECUADOR) 


1980 


LENGTH SEGMENTATION % 

70 MM AND SHORTER 17.8 

80 MM to 85 MM 82.2 

PACK COUNT SEGMENTATION % 

10 CIGTS/PACK 

20 CIGTS/PACK 100.0 

PACK TYPE SEGMENTATION % 

SOFT PACK 21.9 

,FLIP TOP BOX 78.1 


CIGARETTE ADVERTISING MEDIA AVAILABILITY 


*NOTATIONS: 1) YES 

2) BANNED 

3) RESTRICTED 

A) TELEVISION 3 

B) RADIO 1 

C) NEWSPAPERS 1 

D) MAGAZINES 1 

E) COUPONS 1 

F) POINT OF SALE 1 

G) BILLBOARDS 1 

H) CINEMA 3 

I) SAMPLING 1 

HEALTH WARNING & T&N LISTINGS 
ANSWER EITHER: YES OR NO 

WARNING ON: A) PACKS YES 

B) CARTONS YES 

C) ADVERTISING YES 

SPECIFIC T&N NUMBERS ON: 

A) PACKS NO 

B) CARTONS NO 

C) ADVERTISING YES 


2AS90C9202 


1981 

1982 

1983 

1984 

16.9 

15.6 

14.2 

12.2 

83.1 

84.4 

85.8 

87.8 



3.9 

5.3 

100.0 

100.0 

96.1 

94.7 

21.5 

20.0 

25.1 

23.9 

78.5 

80.0 

74.9 

76.1 


3 

3 

3 

3 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

3 

3 

3 

3 

1 

1 

1 

1 


YES 

YES 

YES 

YES 

YES 

YES 

YES 

YES 

YES 

YES 

YES 

YES 


NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

YES 

YES 

YES 

YES 
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PHILIP MORRIS INTERNATINAL FACT BOOK 


NAME OF MARKET: EL SALVADOR 



1980 

1981 

1982 

1983 

1984 

TOTAL CIGARETTE CONSUMPTION (MILLIONS) 

2,468.2 

2,320.0 

2,271.8 

2,117.6 

2,061.6 

POPULATION TOTAL (MILLIONS) 

4.8 

4.9 

5.0 

5.1 

5.2 

PER CAPITA CONSUMPTION 

514 

473 

454 

415 

396 

POPULATION OVER 15 YR OF AGE (MILLIONS) 

2.4 

2.5 

2.5 

2.6 

2.6 

PER CAPITA OVER 15 YRS 

1,028 

929 

908 

815 

793 

SMOKER INCIDENCE 






% of TOTAL POPULATION 

— 

— 

— 



% OF FEMALE POPULATION 

18 

17 

25 



% of MALE POPULATION 

82 

83 

75 



COMPANY SHARES 






1)CIGARRERIA MORAZAN, S.A. DE C.V. (B.A.T.) 

85.7 

85.6 

84.3 

83.6 

87.7 

2)TABACALERA DE EL SALVADOR, S.A. DE C.V. (P.M.) 

14.3 

14.4 

15.7 

16.4 

12.3 


C<tS90C9203 
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(EL SALVADOR) 


BRAND FAMILY SHARES % 


BRAND NAME 

TRADEMARK 

OWNERSHIP 

MANUFACTURER 

1)DELTA 

B.A.T 

MORAZAN 

2)CASINO 

B.A.T. 

MORAZAN 

3) REX 

B.A.T. 

MORAZAN 

4)DIPLOMAT 

P.M.I. 

TASASA 

5)MARLBORO 

P.M.I. 

TASASA 

6)BARONET 

p.mji: 

' TASASA ■ 

7)WINDSOR 

B.A.T. 

MORAZAN 

8)POLAR 

B.A.T. 

MORAZAN 

9)YORK 

B.A.T. 

MORAZAN 

10) EMBAJ ADORES 

B.A.T. 

MORAZAN 

11)VICEROY 

B.A.T. 

MORAZAN 

12)CARIBE 

P.M.I. 

TASASA 

13)FIESTA 

B.A.T. 

MORAZAN 

14)BILTMOR 100'S 

B.A.T. 

MORAZAN 


OTHERS 


1980 1981 1982 1983 


59.9 

62.3 

57.8 

50.6 

9.8 

7.0 

13.3 

20.0 

3.8 

3.5 

3.3 

3.4 

2.9 

5.0 

5.2 

4.2 

1.3 

2.0 

2.2 

2.6 

3.2 

1 2.6 

4.1 

5.9 

3.3. 

3.7 

3.5 

3.0 

0.4 

0.7 

0.9 

1.0 

- 

- 

- 

2.1 

0.4 

0.3 

0.2 

0.3 

0.6 

0.7 

0.8 

0.8 

5.7 

4.2 

2.8 

1.6 

5.6 

2.9 

1.6 

0.8 

0.5 

2.1 

1.4 

0.6 

2.6 

3.0 

2.5 

3.1 


1984 


57.9 

16.0 

4.4 

4.4 

3.1 

3.0 

2.9 

1.6 

1.6 

1.0 

0.9 

0.6 

0.5 

0.4 

1.7 


MARKET SEGMENTATION/. 
FILTER (NON-MENTHOL) 
FILTER MENTHOL 
NON-FILTER 


98.1 

98.2 

98.3 

98.4 

98.2 

1.6 

1.5 

1.5 

1.4 

1.7 

0.3 

0.3 

0.2 

0.2 

0.1 


TAR & NICOTINE SEGMENTATION/ 
HIGH/FULL FLAVOR 


100 


100 100 100 


100 


TOBACCO TYPE SEGMENTATION % 
BLOND: AMERICAN 


100 


100 100 100 


100 


^9009202 
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(EL SALVADOR) 



1980 

1981 

1982 

1983 

1984 

LENGTH SEGMENTATION % 

70 MM AND SHORTER 

12 

7 

5 

2.7 

1.3 

80 MM TO 85 MM 

84 

86 

88 

89.9 

91.8 

100 MM 

4 

7 

7 

7.4 

6.9 

PACK COUNT SEGMENTATION % 

20 CIGTS/PACK 

100 

100 

100 

100 

100 

PACK TYPE SEGMENTATION % 

SOFT PACK 

98.4 

98.4 

98.3 

97.8 

97.3 

FLIP TOP BOX 

1.6 

1,6 

1.7 

2.2 

2.7 

CIGARETTE ADVERTISING MEDIA AVAILABILITY 
*NOTATIONS: 1) YES 

2) BANNED 

3) RESTRICTED 

A) TELEVISION 

1 

1 

1 

1 

1 

B) RADIO 

1 

1 

1 

1 

1 

C) NEWSPAPERS 

1 

1 

1 

1 

1 

D) MAGAZINES 

1 

1 

1 

1 

1 

E) COUPONS 

1 

1 

1 

1 

1 

F) POINT OF SALE 

1 

1 

1 

1 

1 

G) BILLBOARDS 

1 

1 

1 

1 

1 

H) CINEMA 

1 

1 

1 

1 

1 

I) SAMPLING 

1 

1 

1 

1 

1 
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(EL SALVADOR) 



1980 

1981 

1982 

1983 

1984 

HEALTH WARNING & T&N LISTINGS 






ANSWER EITHER: YES OR NO 






WARNING ON: A) PACKS 

NO 

NO 

NO 

NO 

NO 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 

C) ADVERTISING 

NO 

NO 

NO 

NO 

NO 

SPECIFIC T&N NUMBERS ON: 






A) PACKS 

NO 

NO 

NO 

NO 

NO 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 

C) ADVERTISING 

NO 

NO 

NO 

NO 

NO 


TAR BAND PRINTED ON: 

A) PACKS 

NO 

NO 

NO 

NO 

NO 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 

C) ADVERTISING 

NO 

NO 

NO 

NO 

NO 
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PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: GUATEMALA 





1980 

1981 

1982 

1983 

1984 

TOTAL CIGARETTE CONSUMPTION (BILLIONS) 

2,723 

2,301 

2,169 

2,144 

2,073 

POPULATION TOTAL 

(MILLIONS) 


6*8 

7.0 

7.2 

7.4 

7.7 

POPULATION OVER 

15 YR OF AGE 

(MILLIONS) 

1*3 

1.3 

1*3 

1.4 

1.4 

COMPANY SHARES 








1) TNSA (BAT) 



55*6 

55.8 

56*3 

55.1 

52.7 

2) TACASA (BAT) 



44*4 

44.2 

43.7 

44.9 

47.3 

BRAND FAMILY SHARES % 








TRADEMARK 







BRAND NAME 

OWNERSHIP 

MANUFACTURER 






1) RUBIOS 

PMI 

TACASA 

38,9 

37.7 

37.6 

38.7 

42.1 

2) CASINO 

BAT 

TNSA 

19.5 

18.7 

18.6 

19.9 

20.5 

3) BELMONT 

BAT 

TNSA 

16.1 

17.6 

15.9 

15.8 

16.7 

4) RECORD 

BAT 

TNSA 

6.1 

7.4 

7.0 

6.7 

6.7 

5) MARLBORO 

PMI 

TACASA 

1.2 

1.7 

2.1 

2.3 

2.3 

6) PLAZA 

BAT 

TNSA 

6.7 

5.5 

3.8 

3.4 

2.9 

7) PAYASOS 

BAT 

TNSA 

— 

— 

— 

2.7 

2.4 

8) DIPLOMAT 

PMI 

TACASA 

— 

— 

— 

0.8 

0.9 

9) WEST 

PMI 

TACASA 

— 

— 

— 

1.4 

0.9 

10) VICTOR 

BAT 

TNSA 

— 

— 

4.8 

2.4 

0.9 

11) VICEROY 

BAT 

TNSA 

1.3 

1.2 

1.1 

1.2 

0.9 

12) ALAS 

BAT 

TNSA 

2*3 

1.7 

1.4 

1.1 

0.8 

13) OTHERS 



7.9 

8.5 

7.7 

3.6 

1.5 

MARKET SEGMENTATION % 







FILTER (NON-MENTHOL) 


94.5 

94.4 

94.0 

93.3 

92.5 

FILTER MENTHOL 



2.5 

2.7 

3*1 

3.9 

5.1 

NON-FILTER 



3.0 

2.9 

2.9 

2.8 

2.4 
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(GUATEMALA) 

1980 

1981 

1982 

1983 

1984 

PRICE SEGMENTATION % 






HIGH (PRICE PER 20’S PACK 




3.7 

3.2 

MED-HIGH IN U.S. DOLLARS) 




25.3 

23.8 

MEDIUM 




45.4 

48.2 

MED-LOW 




22.9 

22.4 

LOW 




2.7 

2.4 

TAR & NICOTINE SEGMENTATION % 






LOW 

1.7 

2.9 

2.5 



HIGH/FULL FLAVOR 

98.3 

97.1 

97.5 



TOBACCO TYPE SEGMENTATION % 






BLACK 

2.8 

2.8 

2.8 • 



LENGTH SEGMENTATION % 






70 MM AND SHORTER 

39.2 

33.1 

30.2 

26.5 

26.1 

80 mm to 85 MM 

2.4 

2.4 

2.3 / 
66.7 T 

72.6 

72.9 

95 MM TO 99 MM 

58.2 

64.2 

OVER 100 MM 

0.2 

0.3 

0.8 

0.9 

1.0 

PACK COUNT SEGMENTATION % 






20 CIGTS/PACK 

100% 

100% 

100% 

100% 

100% 

PACK TYPE SEGMENTATION % 






SOFT PACK 

97.5 

97.6 

97.7 



FLIP TOP BOX 

2.5 

2.4 

2.3 



CIGARETTE ADVERTISING MEDIA AVAILABILITY 






*NOTATIONS: 1) YES 






2) BANNED 

3) RESTRICTED 






A) TELEVISION 

1 

1 

1 

1 

1 

B) RADIO 

1 

1 

1 

1 

1 

C) NEWSPAPERS 

1 

1 

1 

1 

1 

D) MAGAZINES 

1 

1 

1 

1 

1 

E) COUPONS 

1 

1 

1 

1 

1 

F) POINT OF SALE 

1 

1 

1 

1 

1 


1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

I) SAMPLING 

1 

1 

1 

1 

1 
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(GUATEMALA) 

1980 

1981 

1982 

1983 

1984 

HEALTH WARNING & T&N LISTINGS 






ANSWER EITHER: YES OR NO 






WARNING ON: A.) PACKS 

YES 

YES 

YES 

YES 

YES 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 

C) ADVERTISING 

NO 

NO 

NO 

NO 

NO 

SPECIFIC T&N NUMBERS ON: 






A) PACKS 

NO 

NO 

NO 

NO 

NO 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 

C) ADVERTISING 

NO 

NO 

NO 

NO 

NO 

TAR BANDS PRINTED ON: 






A) PACKS 

NO 

NO 

NO 

NO 

NO 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 

C) ADVERTISING 

NO 

NO 

NO 

NO 

NO 
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